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HAPPY NEW YEAR! This is our first Newsletter of 1991, the ABCC is 
already into its second decade, and we have a great future ahead of 
us. In the next CARD TALK we will take a look back, and recap some 


of the highlights of our Club's history. 


HERB GALLAWAY (ABCC #271), of Bright's Grove, Ontario was written up 
in the October 6, 1990 issue of The Sarnia Observer, with an article 
describing all the facets of his interests in business cards. The 
following month, another article about Herb Gallaway appeared in the 
November 1990 issue of the Canadian business magazine entitled Inside 
Sarnia. Even Herb's own personal business card was graphically re- 
produced to accompany that article. 


Another member, ROBERT F. BERSEY (ABCC #346), made front-page news! 
On October 10, The Times (a Melbourne, Florida Benepe a2 publ ished 
an article about Bob and his cards on page one of that day's edition. 
The story about Bob Bersey and his interest in business cards was 
presented with full-color photographs of him and some of his cards. 


Editors' Note: We want to be sure that all members become aware of 
media exposure gained by their fellow members of the ABCC. Any time 
you are the subject of a newspaper or magazine article, or if you are 
interviewed on radio or television, lease send us all the facts so 
that we may report on these events t 


hrough the pages of CARD TALK. 
Whenever possible, please send us clippings (wit he title and date 
of the publication, as well as the name of the city from which it 
originates). Thank you. 


ABCC AUCTION BONUS... Further on in this newsletter you will learn 
the identity of the ABCC Auction participant who won the drawing for 
the Bonus of 100 custom-made PHASE 4 business cards. The prize was 
delivered in late December, and the winner expressed delight in 
receiving this amazing package. 


KEN DUPUY's (ABCC #179) October exhibit was quite a success. Asa 
result of that exhibit, a number of viewers contributed literally 
hundreds of cards to Ken. Currently, several other ABCC members are 
at various stages of see} and coordinating their own public 
exhibits. As those plans develop, future newsletters will pring you 
more specific information about these members and their exhibits. 


Introducin the All-New ASCC Membership Directory! Now you have 
several different kinds of ABCC listings and cross listings--all com- 
bined in one handy booklet--to help you in corresponding with other 

ABCC members. This new Directory provides numerical, alphabetical, 
and qc raph ives listings of Club members, with additional space 

provided for you to update the list as new members join or as former 

members become reinstated. Also, there is space for you to write 

notes as you see fit. Please be sure to report any changes, updates, 
typos and errors at once. Thank you. 


Copyright (C) 1991 by Ame 


rican Business Card Club. 
Editorial Material: All r 


ights reserved. 
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Happy New Year! And, "Thank You" 
to all members who took the time 


to write in order to convey hol- 
iday greetings and tell me about 
how, much _ they enjoy being a part 
of the American usiness ard 
Club. I enjoy hearing from mem- 
bers. Your thoughts and ideas 
are very important to me. 


The ast two months have been 
very busy. This is the time of 
year for membership renewal, and 
lots of ABCC members have made 

sure that they will be part of 
our Club for several years’ to 
come. Many have extended their 
memberships through 1993, 1994, 
1995 and even 1996, and that will 


certainly hel to provide our 

membership with a very important 

element of stability. Now we can 
look forward to expanding our 

organization ina new decade of 
growth. 


The ABCC Membership Survey/Ques- 
tionnaire accompanies this issue 

of CARD TALK. It is very im- 

portant, and should receive your 

immediate attention and quick 

response. The information I hope 
to gather from you will be very 

helpful for making future plans 
for the ABCC. It will provide 

some clues and indications as to 

how the ABCC can best serve its 
members. Please take a few min- 
utes now to complete the. form 

and return it to me as soon as 

possible. Thank you, in advance, 
for your cooperation and fast 

action. 


Several ABCC members have promo- 
ted our Club by convincing their 
co-workers, colleagues, and 
friends to join. Other members 
have given ABCC memberships as 
gifts, and that is great too. 


We are in a new year, and some of 
the ABCC information sheets, doc- 
uments, and application forms are 
in the process of being revised 
and reprinted. Those members who 
actively distribute ABCC informa- 
tion and forms should contact me 
to obtain vopise of the revised 
forms when they are ready (after 
January 20), and I will be glad 
to provide new material for you. 
In the meanwhile, please remember 
to destroy all the old forms so 
that we may eliminate confusion. 


Pat and Don 


McNiven 
§\\ (602) 776-8641 





Whenever you tell others about 
how to join our Club, or when you 
present a_friend or colleague 
with a gift membership, please 
remember that new members are re- 
uired to pay a $2 Registration 
ee which must accompany their 
filled-out application and pay- 
ment of their 1991 membership 


dues. By making sure that all of 
these are submitted to me at the 
same time, we will be able to 


avoid unnecessary delays in pro- 
cessing membership applications. 


Many complimentary» comments and 
remarks about the ABCC Video -con- 
tinue to pour in to me, as well 

as_to DARRELL CHRISTOPHER (ABCC 

#107 & ABCC Founder), and also to 
JACK GURNER (ABCC #124), who pro- 
duced the ABCC Video so profes- 


sionally and so skillfully. An 
ad printed elsewhere in this CARD 
TALK issue tells you how to order 


your own copy of the ABCC Video. 


It may seem as though our recent 

ABCC Auction just ended, but this 
is 1991, and it is time to start 
yetner a material for our next 

BCC Auction. Donations of cards 
for our Club's fund-raising auc- 
tions will be warmly received, 
and should be sent to me at your 

earliest possible opportunity. 
The more time I have to’ sort 
through, separate, and organize 
the cards into appropri s @ and 
attractive lots, e more suc- 
cessful our next auction will be. 


oh oR oe oe oR aR oR 


The American Business Card Club 
relies very heavily on the U.S. 
Mail, mot only to convey corres- 
pondence among members, but also 
for conducting its business. Our 
Club is listed in national regis- 
ters and directories, and we 
receive letters, proposals, so- 
licitations, and opportunities 
quite frequently, in addition to 
inquiries from potential and 
prospective members. 


At the recommendation and urging 
of several members who have writ- 
ten to offer suggestions of how 
we might better deal with this 


kindof expense, I am hereby con- 
veying their idea to the ABCC 
membership at large: With the 


object of helping us conserve and 
s-t-r-e-t-c-h our financial re- 
sources, a number of our fellow 
members have begun to include a 
first-class postage stamp or two 
with each business letter they 
write to me. They recommend that 
other members do likewise, and 
include erage be with any business 
letter that requires a response. 
This could go a long way toward 
helping to defray some of the 
ABCC's postal expenses. 


THE BEST OF THE BEST: Our Search Continues 


As stated in the previous issue of CARD TALK, this is just the 
beginning of an exciting new program for the ABCC, and more details 
will begin to unfold in this and upcoming issues of our Newsletter. 


To date, only a few members have submitted cards that they feel rep- 
resent "The Best of the Best." Clearly, those members have very 
carefully considered lots of different kinds of cards before arriving 
at their choices. Each of those cards is a good candidate, but surely 
there must be many, many more members who have some other candidates 
in mind. Your participation is very important. 


There is still time to give this matter some serious thought, and to 
recommend cards that you believe are so UNIQUE, so SPECIAL, and so 
OUTSTANDING that they deserve true recognition from an organization of 
business card experts--the American Business Card Club! 


For now, please send in the actual cards on/y if you have extra copies. 


If not, a clear black-and-white Xerox copy, together with a written 
description of the card's special features (distribution of color, 
texture, material, etc.), would do quite nicely. All ABCC members are 


invited to take part in this search. Please send your nominations to: 


AMERICAN BUSINESS CARD CLUB 
Avery N. Pitzak, President 
P.O. Box 460297, Dept. HF 
Aurora, CO 80046-0297 


Watch for more exciting details in the next issue of CARD TALK. 
































ATTENTION ABCC MEMBERS 
Can you really mail 25 cards for just 
one stamp? Maybe yes, and maybe no! 


Now Showing 


The Official 


ABCC Video 


Sixty Minutes of Non-Stop 
Business Card Collecting Action 
#GEE #SEE #SEE #SEE #SEE #SEE SEE #SEE #SEE® 
*Founder Darrell Christopher 
*President Avery Pitzak 


*Other Collectors *Hints and Tips 
#interesting Business Cards of All Types! 
*Business Card History *Other Trivia! 


So eeste Sere soa ee esse 

* Special ABCC Member Price 

* Only $12 ($9.50 plus $2.50 postage ) 

Order today from Jack Gurner 
116 Dupuy St. 


Water Valley. MS 38965 
' ee date era) 


Avoid the Embarassment of 
mailing trades "Postage Due” 


Save Money on Postage 









Eliminate Guesswork 


POCKET POSTAL SCALE 
‘Save postage by accurately weighing packages at hx no o 
inthe office. Calibrated in grams and ounces, Weighs up to 
00 grams or 3.5 ounces. 
























Order 1 for $3.00 ($2.50 + SO postage)....or 

Order 2 for $2:00 (Siking’ extrd Tor postage 

Send your order (w/ check or money order} to 

AMERICAN BUSINESS CARD CLUB 
Avery N. Pitzak, President 


P.O. Box 460297 
Aurora, CO 80046-0297 





















Igase gllow 4-6 weeks for delivery, Prices apply to U.S. orders 
nly, Write to Avery N. Pitzak FIRST for instructions on 
oreign orders, ae 











Business Residence 
(303) 425-6924 (303) 424-5155, 














Neither for the faint-of-heart nor for those out to make an easy score, 
Celebrity and VIP business cards are the rewards you get for hard work. 


Nearly everybody uses business roll off the printing presses. 
cards, and that includes celeb- Some reference books are better 
rities and VIPs. Wouldn't it be than others in this regard, but 
great to get theirs? But wait, watch carefully and be = sure 
more than any other category, that the references you use are 
celebrity and VIP business reasonably up-to-date. 
cards are ina class all by 
themselves. What makes’ these Then, too, responses are un- 
so different? What sets them predictable. Even if you write 
apart from all the rest? a good letter and provide a 
pre-addressed, stamped envelope 
These are simple questions. Un- you cannot be assured that you 
fortunately, the answers are will get a response, much less 
rather complex. First of all, a card. Be prepared to receive 
although many celebrities and plenty of unrequested 8 by 10 
VIPs use business cards’ or glossy photos. These are what 
calling cards, many do not. A most people request of celeb- 
large roportion of these in- rities, and this is what they 
dividuals may feel that cards are most likely to be "set up" 
are unnecessary--after all, to send. Business cards are an 
their names are household words entirely different matter. The 
and Shae tis should recognize majority of requests for un- 
them. lso, to many famous usual items, such as business 
people, cards are just too cards, are often just discarded. 
trivial Cor too pretentious). 
Even bay ey some famous people Also, just because someone else 
do in fact use cards, you can has successfully obtained a 
rarely tell in advance which card from a particular celeb or 
ones do or don't. VIP, that does not mean that 
the next request will yield 


identical results. There is a 


CELEBRITIES fn the process. ~ You. cannot 


tell who might open and read 
your letter, or how they might 
Then, too, there is the matter interpret their employer's 
of privacy. Of those VIPs and wishes with regard to the 
celebrities who DO use cards, distribution of calling cards 
many will not provide a card on or business cards. 
request because the card may 
have some very private informa- In the final analysis, pursuit 
tion printed on it, such as a of the cards’ of famous bedded 
home address or telephone num- can be a very tedious, ime- 
ber. These people, who are in SoneUM ine. and expensive busi- 
the public's eye, treasure and ness. ots of work and time 
safeguard their privacy, and are required to find reasonably 
their relucatance to distribute current addresses. Responses 
cards to strangers is certainly may not be’ immediate. They 
quite understandable. may take weeks, or months, or 
perhaps even a year or more to 
So, available cards appear to come back to you. Some never 
be limited to those of the do. Each card you manage to 
celebrities and VIPs who DO USE obtain might represent as many 
cards and ARE WILLING to send as 40 or SO failed attempts at 
the cards out on request. That obtaining cards from other 
is clear enough, but there are famous people. 
still further limitiations. 
How do you know WHERE TO WRITE x Y I P S 
to request cards from famous 
ni ah Any good library will 
ave directories you might con- Here are three tips that could 
sult for addresses. There are help you” significantly in ob- 
directories for all areas of taining celebrity and VIP 
overnment, industry, and even business cards: 
he entertainment world--and 
these directories may provide 1. Pay close attention to the 
addresses for notable people ueeerorer and magazine stories 
all over the world. The prob- about famous people. Sometimes 
lem with most directories is a story "ties down" a celebrity 
that they are written many to a particular business (rest- 
months before they go to press. aurant, boutique, etc.), and 
Consequently, the addresses ou can usually research that 
they provide may be obsolete, usiness address without too 


even when the first copies much trouble. (continued) 


(Celebrity & VIP Cards, cont'd) 


2. Be sure to specify at the 3. Instead of home or business 
very beginning of your letter addresses, try writing to fam- 
that you are interested ina ous people in care of the con- 
business card. Otherwise, cert halls, arenas, etc., where 
your letter es ue) Ros fully they are scheduled to perform, 
understood, pe ople or the banquet halls or conven- 
responding aianes enn that the tion centers at which they are 
photograph they send will "fill scheduled to deliver a speech. 
the bill." This can be very effective. 


Your imagination and creativity could prove to be powerful resources in 
your pursuit of Celebrity and VIP business cards. When those cards do 
come in, how sweet it is--it makes all that hard work worthwhile. 








The Great ABCC Auction of 1990 
Bonus Drawing Update 


Here's the news youve all been waiting for... 


(Aurora, Colorado--November 22, 1990) Today, the American Business 
Card Club secured the services of an impartial, disinterested party to 
decide the winner of the ABCC AUCTION BONUS DRAWING. 

As you recall, the rules of the recent ABCC Auction provided for a 
special Bonus--100 custom-made PHASE 4 business cards--for a very 
lucky participant. To be eligible for this drawing, the winner need 
not have won any cards in the Auction, but need only to have submitted 
as little as one "qualified" bid (equal to or greater’ than the 


specified MAB for any particular lot). 


For each of the nearly 200 qualified bids submitted during the ABCC 
Auction, a ticket (bearing only the bidder's ABCC membership number) 
was prepared and placed in the drawing receptacle. Taking this job 
very seriously, the individual in charge of drawing the winning ticket 
proceded to thoroughly mix and agitate the many tickets to ensure 
that each and every ticket had an equal chance of being a winner. 


Finally, the winning ticket was drawn...ABCC Member #188 is the proud 
‘new winner of PHASE 4 cards! Who is #188? SIDNEY GOLDSCHEIDER} En- 
joy your new cards, and use them in good health, Sidney. 


On behalf of ABCC Member #188, the officials of the 
ABCC Auction Bonus Drawing and the editors of CARD 
TALK would like to request that members’ refrain 
from writing to Mr. Goldscheider for examples of 


his new card. Of the 100 cards he received, no two 

are exactly alike. They are all quite different 

from one another, exhibiting various combinations 

of stock material, color, texture, effect...with 

many different variations in printed image (color, 

texture, optical effect, etc.)--making each card a 

unique creation. The winner may well decide to 1 SLADE AVE, 
keep this truly dazzling assortment of PHASE 4 BALTIMORE, MD 
products complete and intact! 21208 


[Remember: Custom-made gift sets of 25 or more 
spectacular PHASE 4 cards may be ordered either for 
yourself or for someone else. Contact Avery N. 
Pitzak for details.] 





fm] SUPERCARD [my] [i] 


“Punny Business Cards" was one of the best SUPERCARD Contests in 
1990. ABCC members searched through their stockpiles to submit 


some of the punniest cards ever. Once again, response to this 
icipated. Of all the 


SUPERCARD Contest was much greater than an 
cards sent in, the best_and most Feprognc uve reLnes on these two 
pages. (See the "Bonus Drawing Update" for an ustration of yet 
another very "punny" card.) MANY THANKS TO ALL THE ABCC MEMBERS 
WHO PARTICIPATED. Announcing the Winners. 


ist Place and 50 cards to CINDY WHITE (ABCC #356) 
2nd Place and 30 cards to DRENE BRENNAN (ABCC #137) 
3rd Place and 20 cards to CARL BENDER (ABCC #333) 


All other entrants who submitted cards for this SUPERCARD Contest 
of 10 cards. Entries and prizes will soon 


will receive a prize 
be en route to all who took part in this Club activity. 


The next SUPERCARD Contest, Quotations, Maxims, Aphorisms and 
Sayings seeks cards that convey useful (or perhaps not-so-useful ) 
words of wisdom. Whether printed on the front or back, some re- 
markably effective business cards borrow words from the famous and 
the infamous to drive their points home. From Plato to Woody 
Allen, quotations and quips can and are used quite effectively as 
design elements. Entries must be received no later than March 15, 

Please mark your cards with your ABCC Membership number and 


pe he Js a 
please enclose sufficient return postage. 


ANTIQUES BOUGHT & SOLD HOUSE SALES & (a 
APPRAISALS CONDUCTED 
ENTIRE OF PARTIAL CONTENTS BOUGHT ir WwW 
DEN OF ANTIQUITY Fired ork S 
[ Unique Ceramic Designs 


201 PROSPECT AVENUE | 
NORTH ARLINGTON, N.J, 07092 


CALL ANYTIME! I 
8US 991-7667 | Michael Chappelear 
SHEILA’ HOME 472.0686 / 472-0425 408-722-3324 
a 








Karen Pett 
(801) 466-4284 


creative executions un. 


“NDRENE BRENNAN = r 
(ABCC #137) s 
: : 


€or Eves’ 


OPTICAL COMPANY 


B. VINCENT MAIE 
NO EXTRA CHARGE FOR (ABCC #384) 
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PLASTIC, TINTED. 
2 Mike Vassolo 
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PHOTOGREY OVERSIZED LENSES 
“yie Ei "MME BARBARA KUCHER = Sg" Setarcnots tno ns cone creas 
(ABCC #24) ed 
oe 
FIT TOA TEE CARL BENDER (ABCC #333), 


Shirt Company 
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(ABCC #188) “ee, 
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YOUR PACKAGE SHIPPING HEADQUARTER - 
[tee eibnecronshentag DME 27 — GOT - IT - MAID 
a, PERFUMES INTERNATIONAL, INC 
Y VES 


| WRAP-IT TRANSIT “True Perfume Without the Frills’ MAROUITA TURCOLT rN 


| FREE Perfume — Book a Party!| 
a oe For Consultation And / Or Free Estimate 
KAREN A. TOTH 216/354-8496 
332-6353 
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CINDY WHITE 
(ABCC #356) 
















BILL DOMAL 


Sales Manager 





PLASTIC SCALE MODELS 
WAR & FANTASY GAMES 
COMPUTER GAMES 

MINIATURES 
















It's The Veal Thing, Inc. 
128 Gerard Street 
Boston, Massachuset 


7 SOUTH MAIN STREET 
WEST HARTFORD, CONN. 08107 
(203) 292.0608 









02119 
(617) 442-0000 











CHARLES A. JAMES 


HAND CRAFTED ORIGINALS UNIQUE ITEMS: 
QUALITY GIFTS SPECIAL ORDERS, 


244 WEST FIFTH STREET 

FREDERICK, MD 21701 

663-1917 HM 

* 662-1532 WK 
x 








WOODEN IT BE NICE 
COUNTRY STORE 


“$e 
eee 
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SUA EY 
MAGIC & ILLUSION - MAGIC FOR ANY OCCASION 
BIRTHDAY PARTIES A SPECIALTY 


\PPARELS of PAUL, NE 


‘ 
SEW DIFFERENT’ 








CUSTOM MADE 
QUILTS. TEODYBEARS 
Laver CLOTHES 
ACCESSONIES. 


PAULINE CONRAD 








603 9th Street 
Ocean City, NU 08226 









(609) 391-1676 















A Complete Line of Pet Products 


eh Hish N’ Chirps 








BRASS & COPPER (201) 843-1711 
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WIZAR P ODDS 


Tropical Fish * Small Animals + Reptiles 
Exotic Birds * Aquariums * Cages * Dog & Cat Supplies 















SRE IN THE Expert Consultation 
SHERMAN OAKS GALLERIA. “SANTA ANITA FASHION PARK VILLAGE MALL (01-8 NEWANK POMPTON TPK Joe Jack 
15301 Ventura Bl #3i4 4008 Baldwin Ave, #447 POMPTON PLAINS, Nod 07444 16 YEARS 
She CA 91403 Arcadia, CA 91006 BEROEN MALL, PARAMUS, NEW JERSEY 07652 (201) 894949 EXPERIENCE 


(818) 789-5096 





(816) 447-2533 





(301) 788-7760 







The Stitching Post 


638 Frederick Rd, 
Baltimore, MD 21228 











MOWER FOR YOUR MONEY 
lawn service 
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Custom Designed Specialities 









(ey 10-5 Mon-Sat 
10:8 Thurs 


Counted Cross Stitch 
Supplies and Accessories 


















MARY BERGEN LUCILLE REHAK 
838-0104 838-4450 


MIKE SHUMATE 






bill gable 
354-7260 










tick ashby 
569-5686 










free-four-all 


freewheeling barbershop 
entertainment 


HatsIn TheBeltry 












290 ColumBus Mun78 7-3399 
SeuUM ST. SeaPoeT~ 373-09! 
HERMVCERTER ~760°4320 
BeoapwA 7-190" $29 -V/4F 
STORES s/w ~ FosTow, 
PA DEA, Mie 4 KER 
Los AAGElES,, TOROATO 
DERYFR® WAS mIAS POM 12.6, 











ed ludwie don meelroy 
354-8800 186-8025 













454-2858 Thomson 
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ABOUT FACE 







Feat of Clay 


RAY & DONNA RUTZLER 


154 Old Stirling Rd. 
Warren, N.J. 07060 










Mrs. Sew & Sew 


201 647-2022 
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Important MEMO to all ABCC Members: 


Accompanying this issue of CARD TALK is the brand new, up-to-the-minute 
ABCC Membership Directory. More than simply a membership roster, this 


booklet contains the names and addresses of all current ABCC members... 
pilus, it also has cross indices listing members alphabetically and 
geographically (by state, country, province, and so forth). All the 
information you need for keeping in touch with fellow members is 
assembled in this handy and helpful reference. 

As you look through your new Directory, please note that there may be 
some people you know who are not included. Those whose names are not 


listed in this edition of the ABCC Membership Directory did not renew 
their membership for 1991 prior to the date of publication. 


You would certainly help them and your Club if the next time you write 
you would please remind them to renew their membership by sending in 
their 1991 ABCC dues ($8.00). Thank you. 


The ABCC DIRECTORY will be revised and updated periodically. Watch for 
details in future issues of CARD TALK. 
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74. COURT ST. 10,SAt 
EXETERL, NH OXFORD OX! [TX 
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(603)772-3221 (0865) 793685 


There are lots more. 
MEDIEVAL Er MODERN ARTS, BOOKS E- ANTIQUITIES 





With TWO sets of winners! 
DROGIN DESIGNS! 


40 ASSORTED 
DROGIN BUSINESS CARDS 


THE BEST OF THE BEST 
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@ BUSINESS CARD DESIGN--size, shape, 
colors. of paper and ink are just a few 
of the many elements to be considered; 


@A very special SUPERCARD Contest-- 


@ Further developments in our search for 


Direct from MARC DROGIN himself, for only = @ The ABCC: A look back at the first 
$5 (U.S. currency), and a pre-addressed, S ten years or so of our Club's his- 
stamped #10 envelope. ~~ tory and development -- what we've 
Just wrap a $6 bill (U.S) inside a #10 en- S done,. where we've been. . .and maybe 
velope--pre-addressed, and with enough postage oe a peek ahead into the ABCC's future 
for two (2) ounces of first-class mail. ! = 
Then, insert these into another envelope and OS e What if th BUSINESS CARD 
mail it to: ox ' ere was a 
x > 9 * 
MARGHEROGIN YS HALL OF FAME? What kinds of cards 
74) CourteStrest oS might you nominate to be the first 
Exeter, NH 03833 % = inductees? Why? 
U.S.A. ss 
we) 
Postal rates increase soon; use enough stamps. SS) 
SS 
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~ABCC MEMBERSHIP LIST 


NEW MEMBERS: 


413. J. S. CUMMINGS, 11230 Triola Lane, Houston, TX 77072 (6) (NT) 
414, NANCY NYGREN, P.0. Box 5633, Cedar Rapids, 1A 52406-5433 (8) (N (NT) 
415. DAVID DRUCKER, 9 Franklin St., Watertown, MA 02172 (NT). 

416. EDWIN FARRELL, P.O. Box 2230, Augusta, ME 04338-2230 (NT) 

417, RICHARD RIEGER, 5670 Windridge View, Cincinnati, OH 45243 (6) 
418. KAREN L. SMITH, 155! €. Lansing Dr., #14, £. Lansing, MI 48823-2996 (6) 
419, BILL FINK, 5208 Willis Ave., Yan Nuys, CA 91411 (6) 

420. JOHN W. RENINGER, 3188 Villa St., Los Alamos, NM 87544 (6) (T) 
421, ROBERT J. BREWER, 407 W. Federal, Niles, OH 44446 (6) 

422. ED JOSEPH, 1211 S. 122 Plaza, #120, Omaha, NE 68144 (6) 







REINSTATED: 


114, MILTON B. COHEN, 637 Valley View Rd., Ardmore, PA 19003 

121, DELPHIA CLARK, Box 44, Okanogan, WA 98840 (6) (T) 

139, JOYCE OSBORNE, 1375 Sunnyhill Dr., Camden, SC 29020 (6) (T) 

244, SAM VERRUNI, 250 Ridge Pike, B #250, Lafayette Hill, PA 19444 (6) (T) 


269. STEPHEN RYAN, 1557 Avenida Selva, Fullerton, 
fe ABCC ADVERTISING POLICY ty 


Members of the ABCC 1) The content of the COMMERCIAL AD SPACE 

are entitled to have ad pertains directly in CARD TALK may be 
free ads published to business cards bought by either ABCC 
in our Nevsletter, (designs, exchanges, meabers or non-aea- 
CARD TALK. | ure 1 hobby, etc.) 










ABCC MEMBERS’ ADS: 


WANTED: Traders from TX, LA, MA; cards 
with logo and address. I like artists 
and others with pen & ink drawings. 
Will trade. BETTY MARTIN (CABCC #293), 
5432 Minor Rd., Warsaw, NY 14569 


NEED VERTICAL CARDS from the fol Aone 









WON~ 
Only 













he ad is 
COMMERCIAL. 
~ business non-commercial 





aerchandise) 
ted for publication focus--business cards. 
in CARD TALK aust be 3) Length of free ads 

directly related to is limited to 35 If you have any ques 


areas: AR, DC, ID, IN, KY, MT, ND, Z our Club's goals. vords plus your ane tions regarding the 
SD, VT & WV. CARL BENDER (ABCC #333), You say subast an ad sds. are punished ta tors ar if yon eoulal 
218 Knoxboro Court, Barrington, LSB eect penticstion ts Space aliowe“inesisn”  gatding'ovaneretal ad 
60010 CARD TALK provided Sites? pisenstoontack 


thati eee ee nee Avery N. Pitzak, Pres. 





I will trade 20 to 100 cards, all nice, for b/cs from your groprernts 
io eens Send to B. VINCENT MAIER’ (ABCC #384), P. O. Box 550 ucson, 


Would like to trade foreign b/cs for general b/cs (exchange 1 foreign for 
S general--with town & state on each card). Write first, or _send cards 
to GEORGE MARK (ABCC #216), 314 Hamilton Lane, Lakeport, CA 95453 


THANK YOU to all ABCC members’ who have written to me ee Uinta 20 I will 
answer all your letters in time; thank you for your patie From Milan, 
I want to wish everyone in the ABCC a HAPPY NE YEAR! LEOPOLDO CANANZI 
(ABCC #370), Via Vittorio Veneto 16, 20026 Novate Milanese, ITAL 


WANTED: "Ethyl Corp" b/cs and other chemical companies. Trade 2-4-1, or 
1-4-1 for your categories. Contact ED BANIK (ABCC #132) Bluewater Chap-— 
ter #6, 1810 Blackwell Rd., Sarnia, Ontario, CANADA N7X 1A7 








HAPPY 1991! I am seeking occasional trades of up to 25 cards, or one- 
ag trades of up to 100 cards. Send me your want list. I prefer color/ 

hics, raised impressions & foreign; but welcome all. PAUL O'DON- 
EL (ABCC #347), 49 Whittier St., Melrose, MA 02176 


THANKS FOR BEING SO PATIENT! Just as soon as I work my way out from under 
a veritable mountain of ABCC business mail and other obligations, I will 
then have opportunities to catch up on my correspondence. --ANP 


Official ABCC Newsletter 





Sue & AVERY N. PITzak, Co-EpITors 
AvERY N. PITZAK, PRESIDENT, P.O. Box 460297, AURORA, CO 80046-0297 
DARRELL CHRISTOPHER, FOUNDER, 31759 STRICKER DR» WARREN, MI 48093-2994 


Spring Issue, 1991 


SOMEONE HAS BEEN VERY BUSY! Not only was. JANICE CANN (ABCC #205) written 
up in the Over the Mountain Journal, a Birmingham, Alabama newspaper (Jan- 
uary 24, 1991), but she has also become a familiar celebrity in her own 
right by appearing on numerous Alabama radio and television programs as 
well. Each time she appeared on a show, Janice generated publicity both for 
herself and for the ABCC. On February 13, Janice was on the Top 0’ The 
Morning Show--a morning TV talk show on a Birmingham NBC affiliate. Then, 
on February 19, she was interviewed on a WCEO radio broadcast which aired on 
the Business Radio Network. Janice followed that up on February 20 with an 
appearance on The Country Boy Eddie Show, another Birmingham TV talk show 
which hosted Janice and part of her collection. 


Janice Cann has received a number of letters and lots of cards from people 
who have seen her, heard her, or read about her in the Birmingham media... 
and there may be more media mpaeey pices coming up in the near future. On 
top of all this, Janice Cann has found enough time to sponsor five (5) new 
members for the ABCC, and has earned her 1992 membership, dues free! 


BARBY FAIRBANKS EIDE (ABCC #387) submitted a rather interesting item about 
CENTURY 21 REAL ESTATE CORPORATION. This company is reported to be the 
world’s largest single user of business cards. CENTURY 21 estimated that 
it had more than 100,000,000 cards printed for its agents and employees in 
1990 alone! According to the Peperts the company is now hes ng (effect- 
ive March 1, 1991) to have all their business cards, and all the stationery 
used by their 6,000 offices in the United States, printed on recycled paper 


HERE’S ONE FOR THE RECORD BOOKS: On February 15, 1991, the fifth anniver- 
sary of the date he began collecting business cards, LeROY GENSEMER (ABCC 
#60) counted his 121,591 cards, and calculated the following statistics: 
Average Accumulation Rates: 


24,318 cards per year 


2,026 cards per month Let's see how LeRoy is doing 
468 cards per week after five more years! 
ncaa mts 67 cards per day 
a 3 cards per hour 





During the winter, two ABCC members held successful public exhibits. JACK 
GURNER (ABCC #124) staged a display in Oxford, Mississippi; and LORA SCHROCK 
(ABCC #365) presented an exhibit in Germany, and she has plans to do yet an- 
other exhibit in Bitburg, Germany later this year. 


The ABCC MEMBERSHIP DIRECTORY was well received. Most members expressed 
delight, and that made all of the effort and hard all let to produce 
the Premier Edition of the DIRECTORY worthwhile. A revised edition of this 
publication will be made available only if_we can get enough monetary sup- 
port to make the project feasible. We will begin now to accept orders for 
the new. DIRECTORY on a pre-paid basis, and we will continue with the pro- 
ject only if we receive orders for at least 60 copies. The cost per copy is 
$3.00 + a first class postage stamp. Please mail your order (and_payment) 
to the President at the address printed at the top of this page. (The stan- 
dard Membership List--in ABCC # sequence only--is provided as a benefit of 
membership, and all members who received the Premier Edition of the ABcc 
DIRECTORY received that greater value in lieu of the list.) 





Copyright (¢) 1991 i American Business Card Club 
Editorial Material: All rights reserved 
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Last Call for Auction Contributions: 
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What a fantastic bunch of members 
we have in the ABCC! 


AS a group, you responded quite 
positively and enthusiastically to 
the ABCC Survey/Questionnaire which 
was distributed with the previous 
issue of CARD TALK. Many members 
expressed their ideas, suggestions, 
and concerns for the ABCC. I have 
begun to consider and study the 
feasibility of your ideas; it will 
take some time to complete that 
process. Your input was enlighten- 
ing and helpful. Some members were 
even thoughtful and kind enough to 
enclose postage stamps to help off- 
set ABCC expenses. Thanks. 


IMPORTANT MESSAGE TO THOSE MEM- 
BERS WHO HAVE NOT YET SENT THEIR 
SURVEY FORMS IN TO ME: Please do so 
at your earliest opportunity. If 
you misplaced the first form and 
need another copy to fill out, 
please send me a large SASE, and I 
will get one right out to you. 


Convention News: Your input on the 
Questionnaire has demonstrated that 
it may be very difficult to get 
together a group of any size. Mem- 
bers’ work schedules and ability to 
travel vary widely. Also, with the 
help of _LeROY GENSEMER (ABCC #60) 
and KEN ERDMAN (ABCC #254), we in- 
vestigated the availability and 
cost of meeting facilities in and 
around Philade ae Prices have 
skyrocketed! They are far beyond 
our Club’s means, so for 1991 we 
are planning an alternative toa 
national convention, 


We are compiling and organizing the 
survey information about members 
interested in attending a Conven- 
tion, how far they are willing to 
travel, and whether or not’ they 
would be willing to help organize 
an ABCC get-together. As soon as 
that is ready, I will request the 
assistance of members in various 
areas to help organize state and 
regional. meetings. In man ways 
this could be an excellent alterna- 
tive to a national convention be- 
cause it would likely include more 
members. 


A Special “THANK YOU": A very spe- 
cial note of thanks to George and 
PETE PETERSON (ABCC #390), who so 
generously provided some fine and 
highly distinctive Official ABCC 
letterhead stationery for the pres- 
ident’s. use in promoting the ABCC. 
These letter sheets and envelopes 
will certainly help to enhance our 
Club’s image. Thanks guys! 





Almost more than anything else, mem- 
bers cited the ABCC Auction as one 
of the features they like best a- 
bout our Club. Even members who did 
not win any auction lots, and mem- 
bers who did not participate, found 
last year’s ABCC Auction to be ex- 
citing, fun, and educational. I 
would like to organize another Auc- 
tion for 1991, but I need your help. 


Although some members have responded 
to earlier calls for ABCC Auction 
contributions, we need more material 
in order to offer an Auction as good 
as or better than the Great ABCC 
Auction of 1990. I have managed to 
assemble some real “gems” for this 
year’s ABCC Auction, and I am confi- 
dent that it will encourage partici- 
pation by many of our members. How- 
ever, we need more contributions of 
cards to make the Auction lots more 
interesting to a wide variety of our 
members. Please contribute. Watch 
for more ABCC Auction news in the 
Summer Issue of CARD TALK. 


James E. Anderson 


a 


ILLUSTRATIONS § 
GRAPHIC DESIGN 





The ABCC is getting into full swing 
on our 1991 publicity campaign. We 
have already received some Feedback 
resulting from our Club being men- 
tioned in a few newspapers scattered 
around the country, and from the 
ABCC being discussed on television 
and radio talk shows. Soon, we will 
be mailing out a_ ton of press re- 
releases to publications to let them 
know that we are out here. Then, if 
they find us interesting and news- 
worthy enough, they wil ass that 
along to their readers. The bigger 
our membership rolls are, the more 
we will be able to do for all our 
members. 


Our Club still depends on the help 
of its members in recruiting new 
people for our organization. Please 
do your best to sponsor a member or 
two by the time the next CARD TALK 
comes out in July. Remember that for 
every five members you sponsor, you 
will receive one year’s membership 
free, There is no limit to this 
offer, and the benefits are cumula- 
tive. The more people you bring to 
the ABCC, the more you will help the 
Club...and yourself. 


Our search for “The Best of the Best" began last autumn, when a half-page 
article in CARD TALK asked all ABCC members to watch for and submit examples 
of cards that make most other cards pale by comparison. It went on to say 
that we are searching for “that one out of 50- or 100-thousand cards..." 


A fair number of members embraced that request and actively took part in the 
search. Of the dozens of candidates submitted or Xeroxed or described, 
there were several that may well qualify for further consideration. A few 
members nominated their own cards, and although the cards may indeed be very 
well-conceived and well-produced, they were determined to be unsuitable for 
this search for reasons that will become very clear. 


Our search for “The Best of the Best" was quge the beginning--the very first 
step toward initiating an idea that wil] become a major milestone in the 
growth of the ABCC. 


Hear ye! Hear ye! Hear ye!. 
We Do Hereby Proclaim And Establish The 


Business Card Wall of fame 


The BUSINESS CARD HALL OF FAME (BCHF) will recognize and pay tribute to sig- 
nificant ideas, contributions, innovations, and developments in the world of 
business cards. As outstanding cards come to our members’ attention, and 
are channeled to the President for consideration and referral to the BCHF 
Committee (members to be announced in future issues of CARD TALK), we will 
induct only the most outstanding of the cards into the BUSINESS CARD HALL OF 
FAME, and we will bestow recognition to the card users and/or designers. 


Criteria for cards eligible to be inducted into the BCHF will not be limited 
to only graphic elements, or the material of which the cards are made, or 
the methods by which the cards are printed. The BCHF Committee will also 
weigh the cards’ effectiveness, and will contact their advertisers to assess 
how well their cards work for them. After all, these are BUSINESS CARDS, 
and their ultimate purpose, function, and value hinges on their effective- 
ness in building business. All nominees will be duly considered, and will 
be examined: rigorously. Only the VERY BEST and MOST EFFECTIVE will be in- 
ducted into the BUSINESS CARD HALL OF FAME, 


This process will be a continuing one, so please feel free to submit your 
nominations. Watch for HALL OF FAME updates in future issues of CARD TALK. 
LTO TTT A LIA LY RE EL TE ET ED AE RATE AE 
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Ideal display stands for your favorite cards, at home or at I 
| your next exhibit (public libraries love ’em) 1 
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IS SUPERCARD 


Quotations, Maxims, Aphorisms and Sayings was one SUPERCARD Contest for which 


members had to look long and hard to find suitable entries. Many wrote to 
the editors to say that they appreciated the challenge, and that they would 
like more such challenging SUPERCARD Contests in the future. The result was 


a contest that attracted participation by a number of members who might not 
have otherwise taken part in this ABCC activity. Winners are: 


1st Place and 50 cards to B. A. SIMS (ABCC #237) 

2nd Place and 30 cards to EVELYN TAYLOR (ABCC #43) 

3rd Place and 20 cards to STEVE COLLINS (ABCC #123) 
All other entrants who submitted cards for this SUPERCARD Contest will re- 
ceive a prize of 10 cards. Entries (and prizes) will soon be returned to 
gen AL them. THANK YOU TO ALL THE ABCC MEMBERS WHO PARTICIPATED 


The next SUPERCARD Contest will be a double contest, with two sets of winners 


and two sets of prizes. If you win one, you are not automatically disquali- 
fied from winning the other, so we will be looking forward to receiving lots 
of good entries. The kinds of cards we are searching for this time are: 


CLUTTERED CARDS and WIDE OPEN SPACES. 


CLUTTERED CARDS are so filled with words and/or graphics that they are either 
difficult to read, or they are so busy that it is difficult to extract a mes- 
sage from them. WIDE OPEN SPACES are cards that have more blank space than 
printing--most of the face of the card consists of blank areas--lots of space 
where words or graphics (pictures) could be. 


Remember: Send in your entries to be received before June 15, 1991, and if 
you want them returned to you be sure to enclose the appropriate amount of 
postage--stamps only, no énvelopes, please. 
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Whole Person Mind-Body Approach To 
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P.O. Box 30505 + Tucson, AZ 85751 


LIKE A DUCK 


Above the surface ——, 
COMPOSED AND UN RUFFLED OUR ROYAL FLUSH IS BETTER THAN YOUR FULL HOUSE 
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Smith & Newron 
Lanpscare Desicn 


Arianne Newton 
231-4077 


Foe 903 784.3329 
© B03) 784-3792 


BILLY HUBBARD REALTY 


On Achievement 
‘There's no thrill in easy sailing, 
when the sky is clear and blue: 

there's no joy in merely doing things 
which anyone can do 
But there is some satisfaction 
that i ty sweet to take 
when you've reached a destination 


others thought you might not make. 


Evelyn Garcia 


478-7110 


rie healthy act 
S Aled 
406 E SIXTH ST. AUSTIN. TEXAS 78701 


© Thermographic Equipment and Supplies 
© Gibson Rotary Card Siitters 


_ your wife’s judgement! 


“The very woods would be silent 
If only the best birds sang” 


* 


Richie Ellis 
Planist, Organist, Vocalist and Composer 
Entertainer Extraordinaire 


SELF-KNOWLEDGE/PERSGNAL DL VELOPMENT 
FAMILY/MATE RELATIONS & SOLUTIONS. 
VOCATIONALCAREER INSIGHTS 


2301 Fountain View, Sulte #4, Houston, TX 77057 


G.N. Christensen - Personology Analyst (801) 466-1975 Phone 713/780-0674 
: 





Beatrice Jones 


“Happiness begins with a healthy mouth. 


J. W. Jamerson, Ill, D.D.S. 
GENERAL DENTISTRY 


315 East Henry Street 
Savaiinah, Georgia 31401 
Phone 232-6171 or 232-1025 
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John Claypoole _ 
Pa. Dutch Folk Artist| 


THE LONGER | LIVE... THE MORE GEAU- 
TIFUL LIFE BECOMES. THE EARTH'S 
BEAUTY GROWS ON MAN. IF YOU FOOLISHLY 
IGNORE BEAUTY, YOU'LL FIND YOURSELF 
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Lenharteville, PA 19584 : ISHED. BUT IF YOU WISELY INVEST IN 
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D. S. TOTH (ABCC #319) 
STEVE COLLINS (ABCC #123) 
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TRACY M. COOKE 


Presivent 
Patricem Productions 


“SUCCESS IS THE CHILD 
OF AUDACITY. LAUGH AND FIGHT 
— BENJAMIN DISRAELI 


Don’t ever doubt 





Loox WHo SHe Married 


7124 E. eTH AVE. PARKWAY 
Denver. CO so220 
(aoa) 377-4103 





A Little Piece of History 


We are into our second decade, and going strong! 


The AMERICAN BUSINESS CARD CLUB is now in its eleventh year. Founded by 
Darrell Christopher early in 1980, the ABCC began as an organization that 
tied together about fifteen people with similar interests--business cards. 


Even though the ABCC was not the first association of its kind, Darrel] 
Christopher came up with the idea of forming his own organization about 
November 1979. Soon, the AMERICAN BUSINESS CARD CLUB was born. He got the 
idea from the Business Card Collectors International, which ceased to exist 
in 1981. Darrell’s formation of the ABCC created a haven for some of the 
former members of the other organization when it dissolved. A number of 
those people are still ABCC members today. 


Almost right from the beginning, the ABCC had members from countries other 
than the U.S. We have counted Canadian citizens among our membership for 
nearly as long as the ABCC has been in existence, and now our membership 
range extends far beyond the boundaries of North America. We are fortunate 
to have members on three continents, and we may. soon be expanding with more 
members in other parts of the world as well. 


From time to time, local chapters of our Club have been formed by members 
seeking to establish cadres in their own particular areas. The first of 
these was the Pretzel City Chapter (#1), which was formed about November 
1986. Others include the Garden State, Pacific Northwest, Bluewater, and 
other chapters--all affiliated with the ABCC. [Would the secretaries of all 
the existing groups please send information to the ABCC President regarding 
their local group’s status, membership, etc? Thank you--ANP] 


The first ABCC newsletter was published in early 
1980, and was initially referred to simply as 
"the Bulletin..." It was not officially titled 
until some time later, when the first CARD TALK 
was distributed to members about mid-1983. That 
title stuck, and our newsletter still bears that 
same name in 1991. We publish it four times a 
year now (compared to the six times a year that 
it was published in 1983), and our newsletter 
has almost five times as many pages now. 


Some interesting things have begun to happen for the ABCC during the past 
year or so. We have been getting lots of exposure, and more and more 
people are starting to learn that we exist--a special group of people in- 
terested in business cards, and a unique resource of information and mater- 
jals for others wanting to know about cards. More than just collectors are 
interested in joining the ABCC. In fact, the fastest-growing segment of 
our membership consists of professional people--doctors, lawyers, commer- 
cial printers, typesetters, artists, graphic designers, educators, profes- 
sional speakers, marketing and advertising executives, etc.--all people who 
recognize the importance of business cards, and share an avid interest in 
those time-honored forms of advertising and promotion. 


The AMERICAN BUSINESS CARD CLUB is fulfilling its roll, by reaching more 
people with diverse needs and wants. In our founder’s words, “We are 
becoming an organization with the kind of professional look that it needs 
to grow in the 1990s." 


Business Card ‘Design 


What does design have to do with anything? A business card is a 


business card... Right? 


Believe it or not, cards are just 
about the oldest forms of commer- 
cial advertising. They have a rich 
and very colorful history. In fact, 
the earliest use of cards for com- 
mercial purposes has been traced 
all the way back to England in the 
early 1620s--about the same time 
that the Pilgrims celebrated their 


first Thanksgiving in the New World. 


The term business card was not 
coined until more than 250 years 
later (ca. 1880), and was apr tae 
to cards that looked very much like 
some business cards used today. 


Whether the roots of today’s busi- 
ness cards originated way back in 
the seventeenth century, or only as 
far back as the late nineteenth 
century, it is doubtful that cards 
would still be in use now unless 
they did something to benefit their 
users. That’s where design becomes 
important. It helps cards work. 


Look at the last business card you 
acquired, and chances are that you 
will probably see a 2-inch by 3!)- 
inch, simple, rather unimaginative, 
printed paper rectangle--nothing 
super, nothing special--just an or- 
dinary-looking card. The great ma- 
jority of cards used today are just 
that--ordinary looking. However, 
one thing is for sure, cards would 
not have been around for so many 
years if they all looked ordinary. 


DENVER, COLO. 





Until about the 1930s, cards were 
produced to be effective, imagina- 
tive and creative. They were de- 
signed to do something important 
for their users. Think of “design” 
as being much more than just the 
er that appear on a card--the 

ines of type, pheeures. borders, 
and so forth are al part of a 
card’s design, but aesige goes much 
further than that 


WRONG! (First in a series.) 


Design is the quality that gives 
a card the ability to do what the 
user would like it to do -- bring 
in business. A well-designed card 
works as a tool. Business cards 
are business tools. 


For example, if somebody asked you 
to design a_tool, such as a ham- 
mer, you would have to think about 
more than just what a hammer looks 
like. You'd have to consider what 
a hammer is made of too. gle 
ance alone does not make a hammer 
an effective tool. What if your 
hammer had a_ styrofoam head, for 
instance? It may look very much 
like a hammer, but it would not be 
equipped to do what a hammer is 
supposed to do. 


If you designed a shovel witha 
cardboard blade, it may look very 
much like a shovel, but it would 
be useless for digging holes in 
the ground. Aside from its looks 

any tool (business cards included) 
must possess other important at- 
tributes that contribute to its 
ability to do the intended job. 


wsSowt002038 088 


Unfortunately, business cards are 
often not ape \guee wel] enough to 
function as tools, or to do what 
the user would ike his or her 
cards to do. If a card is plain 
or ordinary, it does not have as 
great a chance of being kept and 
it would not be so easy to jocate 
ina file or in a stack of cards 
when’ somebody is looking for it. 
This means that the person § repre- 
sented by such a card is much less 
eee et reap the benefits of 
q 


that little, pocket-sized piece of 
advertising. 

The value and appeal of well- 
designed cards is universal. You 
don’t need to be a designer or 
an artist to appreciate it. Mod- 


ern technology and printing tech- 
niques offer many more options 
that were not available back in 
the 1620s. Future articles will 
discuss those options, what they 
offer for business card design, 
and what they can contribute to 
the effectiveness of cards that 
use them. 


In response to many members’ requests, this begins a series intended to help 
ABCC members become more aware of what makes cards tick. 


ABCC MEMBERSHIP LIST 


NEW ABCC MEMBERS: 


423. BETTY ANN BENNETT, 4332 Melinda, 
#3, Memphis, TN 38108 (G) (T) 


424. SEAN PROMISLOW, 3584 Rockview Cres., 
West Vancouver, BC, CANADA (NT) 


425. FELIX 0. N. IWUEKE, 48 Njemanze St., 
Owerri, Imo State, NIGERIA (T) 
NEW 


426. LISA KOBEL, P.O. Box 53, Bluff Springs, 
IL 62622 (G) (T) MEMBERS 


427. KATHERINE WATRY, 80 Vernon St., 
Oakland, CA 94610 (G) (T) 


428. CHRIS BLACKBURN, 2622 E. Uintah, Colo- 
rado Springs, CO 80909 (G) (T3 


429. LARRY WEDICK, 86 Blossom St., Nashua, 
03060 





NH 
430. SUMMER te We Box 112, Oxford, MS 
38655 (G) 
() 431. LESTER COMMODORE, 2930 W. 5th St., 19R 
Brooklyn, NY 41324 (G) (T) 
ee YT] 
432. FRANK McCREARY, R.D.#1, Box 611, 
Alburtis, PA 18011 


433. PAMELA MARCEAUX, 100 Winchester Dr., 
#405, Lafayette, LA 70506 (G) (T) 


434. MARGARET E. INGLE, R. R. 2, Prairie 
City, IA 50228 (a) (T) 


435. RUTH YODER, 1406 E. Hill Ave., Apt. 
102, Sapulpa, OK 74066-2546" ac) Gh) 


Fantastic! 
CARTOON CARDS MOTEL ARLY-BRYN,, 


40 ASSORTED DROGIN BUSINESS CARDS 


direct from Marc Drogin himself, for 
only $5.00! 


Just wrap a 5-dollar bill (0.S.) in a pre-addressed #10 envelope with 
enough U.S, postage for two (2) ounces of first-class mail. Then 
inert these into another envelope and mail them to: 


MARC DROGIN 
74 Court Street 
Exeter, NH 03833 USA 


Supply is limited. ORDER TODAY! 


he EN f 
1367 Palmetto Park Road, Boca Raton, Florida 33432 





ABCC MEMBERS’ ADS: 


HUNDREDS OF CARDS FOR TRADE: Some QUSHHQHNGRUSEDORHRUSSCRUDRORRDCDURREOREECOUEOCH ROGGE 


ty. ABCC ADVERTISING POLICY tr. 
Ae ee TALK ma) 


with no city/state printed. Will 
trade any amount 1-4-1. JANICE 
CANN, (ABCC #205), 3520 Great Oak 
Lane, Birmingham, AL 35223 











of the ABCC 





HAVE MANY BEAUTIFUL CARDS, in at- 
tractive colors, from Queensland, 
Australia. Will trade 3 for 1 
EUGENE RYERSON (ABCC #201), 410 
8th St., Petaluma CA 94952 


LOOKING FOR NEW EXCHANGES--Up to 5% Suh? one: 
20 cards at a time. LEE BOURLAND 5 2s corstscred’ets 


(ABCC #267), P.O. Box 24504, & cm mx 
Jacksonville, FL 32241-4504 


to business rds 
(designs, exchanges, 
hobby, otc.) 





ale ards 
herchandise) 


Length of free ads 


SREGESESRERSRRERERSRC RRR EE SSREEEES 
a gree 





provided 


WILL TRADE 5 general cards for each card from a motorcycle club or cycle 
shop. I also collect tattoo parlors, taverns, go-go bars, and adult 
cards. ED NATALE, JR. (ABCC #306), 410 Russell Ave., Wyckoff, NJ 07481 


SPECIAL CALL FOR HELP! This June I’1] be speaking in New Orleans to the 
Nat’1. Assn. of Master Appraisers on the topic: How to Turn Your Busi- 
ness Card Into a Winning Hand. Any REAL ESTATE APPRAISAL cards you have 
for trade will be appreciated. BARBY FAIRBANKS EIDE (ABCC #387), P.O. 
Box 10998-#463, Austin, TX 78766-1998 


WANTED: All collector’s cards. Please send me your card and I will send 
you 10 cards in return. RYAN DeVRIES (ABCC #273), 2509 Churchill Rd., 
Sarnia, Ontario, CANADA N7T 7H3 


FOREIGN CARDS WANTED! Will trade 5 general cards for each foreign card. 
Write to ALFRED WARD (ABCC #256), P.O. Box 252, Port Leyden, NY 13433 





: WANTED: Trades of 5 or 6 cards at a 
Can you really mail 25 cards for just time. DAVID PAOLINI (ABCC #405), 
aa Te i ea Ie P.O. Box 24634, Philadelphia, PA 


oid the Embarassment of 19111-0634 
mailing trades “Postage Due" 


Save Money on Postage 
Biiminges Gues=woul U.S. MEMBERS CAN SAVE $$ ON POSTAGE: 


POCKET POSTAL SCALE ) I still live in CANADA, but have an 
Save postage by accurately weighing packages at home or IL additional U.S. mailing address. Use 


inthe office. Calibrated in grams and ounces. Weighs up to 


100 grams or 3.5 ounces, AN less postage when you write to HERB 

GALLAWAY (ABCC #271) P.O. Box 611494, 
Port Huron, MI 48061-1494 

Order 1 for $3.00 {2 .50 + .50 postage)... 


Order 2 for $5.00 (nothing extra for postage S395 ass Se ee 


Send your order (w/ check or money order] to . o A 
eR ERC AN BUSINESS CAAD CLUB MR. ICE CREAM” wants graphically 


ry Na Pitzak, President pleasing business cards from ice 
ee ce aah4s-4297 cream companies, stores, etc. ALLAN 
Please allow 4-4 aBsks flop delivery. Prices apply to U.S. orders MELLIS (ABCC #159), 1115 W. Montana, 


only, Write to Avery N. Pitzak FIRST for instructions on Chicago, IL 60614 





a american 
eS a car 
CL A | 


Sue & Avery N. Pitzak, Co-Editors [Phone: (303) 690-6496) 
Avery N. Pitzak, President, P.O. Box 460297, Aurora, CO 80046-0297 
Darrell Christopher, Founder, 31759 Stricker Dr., Warren, MI 48093-2994 





Summer Issue, 1991 


GERALD H. NOSTRAND (ABCC #295) sponsored five (5) new ABCC members, and was 
awarded an additional year of ABCC membership, dues free! Congratulations 
Jerry! By he bOD our Club, and bringing in new members, Jerry Nostrand 
helped to make the ABCC better for all its members. 


SPANGDAHLEM AIR FORCE BASE, near piRbUrs: Germany, wil] host a business card 
exhibit at the base library from July 15 to ay 31. This will be the second 
exhibit organized and produced in Germany by L SCHROCK (ABCC #365). 


KEN ERDMAN (ABCC #254) of Philadelphia recently announced the formation of THE 
BUSINESS CARD MUSEUM, a non-profit_corporation in Pennsylvania. To Ken’s 
knowledge, this is the first and only museum devoted exclusively to business 
cards. n concept, the Museum is to serve as an archive for historic and 
unusual business and calling cards, and to promote business card design, 
function, and use through exhibits, seminars, publications, etc. 


The Museum is located in a very old historic building Ken owns, and will be 
open to visitors by appointment only. It will provide artists, collectors, 
designers, printers, and other graphics professionals with an opportunity to 
examine and review a wide variety of cards. Initially, the Museum will be 
financed by Ken, and he will seek additional Bypport through contributions and 
perhaps personal and corporate memberships in the future. 


If_the musical, HELLO DOLLY, is appearing on stage anywhere near you, DRENE 
BRENNAN ern #137) recommends that you contact the production company to ask 
for a Do y ESyy calling card (used as a prop in the piay). Drene acquired a 
pink and white Dolly Levy calling card when the musical played in London. 


RUTH RAY (ABCC #375) contacted the editor of Antique & Collectible News, to 
suggest that he publish an article about business cards...and he did. In 
fact, a photograph of Ruth Ray and part of her collection accompanied that 


article about business cards and collecting. 


Rumors and chain letters have been circulating throughout corporate America 
about a little English boy, Craig Shergold, dying of cancer, who wants to set 
a GUINNESS BOOK record for having the largest number of business cards col- 
lected by one person. Recent inquiries and investigations reported in a 
syndicated newspaper column reveal that much of this is the result of a mis- 
take, confusion, or a hoax. In fact, the little boy did have cancer, but was 
brought to the U.S. where he underwent successful sur rye and he is expected 
to make a full and complete recovery. Rather than with business cards, preg 
wanted to get into the record book for having received the greatest number o 
get well cards. He established that record with more than 33-million cards. 
he Shergolds did not, and do not, want contributions of business cards. 


If you are interested in fayening business cards from notables and celebri- 
ties, JANICE CANN (ABCC #205) recommends The Address Book: How to Reach 
Anyone Who is Anyone by Michael Levine. Janice reports that the newest edi- 
tion of this book was published recently by Putnam Publishing Group. 


Copyright (c) 1991 by American Business Card Club. 
Editorial Material: All rights reserved. 
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We’re growing! 


The American Business Card Club 
has added nearly 20 new members 
since we published the Spring 
Issue of our newsletter, and we 
keep on gettin bigger and bigger 
all the time. hat’s fantastic! 


AS we grow, we are adding new 
members from overseas as well. We 
have a new member in England, 
DAVID HORNE (ABCC #450), who is 
very serious about his interest in 
business cards. Our organization 
includes members on three differ- 
ent continents now, and our net- 
work is spreading. We are becom- 
ing a worldwide association. 


Please help our Club g-r-o-w. Let 
pecate know about the ABCC. We 
ave a new ABCC Information Sheet 
which tells all about our Club and 
what we have to offer. Attached 
to that sheet is an ABCC Member- 
ship Application to make it eas 

for new members to join. I wil 

be gad to send you a Master Copy 
of this combined form which you 
can Xerox to make copies to dis- 
tribute to (aclebe who you feel 
might be interested in becoming 
members of the ABCC, 


Remember: For every five (9) new 
members yeu sponsor, you will earn 
free ABCC membership for one year. 


When you write to me to request a 
Master Copy, please be sure to 
enclose a ist-class stamp for 
return postage. There will also 
be a special surprise_in the 
envelope just for you! LET’S EACH 
TRY TO BRING IN AT LEAST ONE OR 
TWO NEW MEMBERS BEFORE THE END OF 
THE YEAR! 


ABCC AUCTION--1991: Mark. your 
calendar for the 1991 Auction, 
which opens for bids on November 
1, 1991. As great as last year’s 
Auction was, this one is s ap ing 
up to be even better! We wil 
offer_a wide variety of cards to 
appeal to many of our members, and 
some of the cards that will be 
offered at auction this year are 
truly remarkable. 


The Autumn. 1991 issue of CARD TALK 
is scheduled for publication in 
October, It will bring you rules, 
descriptions of the card lots, and 
procedures for the Auction. Watch 
for its arrival in just a few 
months. Help make the ABCC Auc- 
tion a huge success. 


DEADLINE: Al] items submitted for 
the Autumn 1991 issue of CARD TALK 
must be in by September 15, 1991. 





ABCC DIRECTORY: We began 1991 
with a special surprise for ABCC 
members in good peas Oe In place 
of our standard ABCC Membership 
Roster, we sent out the Premier 
Edition of the ABCC aeereren ie 
Directory, a 3-way listing of ABC 

members by membership number, 
alphabetically by last name, and 
geograpiige ly by state, country, 
etc. The Directory also included a 
page of Club policies and proce- 
dures. Everything was bound 
neatly in a 5 by 8-inch booklet 
with a specially-designed cover. 


The ABCC Membership Directory was 
very well received. Dozens of 
members wrote to the CARD TALK 
editors to thank them for sucha 
handy and useful reference to all 
their fellow Club members, and to 
mane the editors for a job well 
lone. 


Our Club has grown significantly 
since then, and it is time to 
think about an update--a new 
edition of the ABCC Membershi 

Directory. The first edition too 

many hours to design, lay out, 
typeset, print, assemble, and 
prepare for distribution. [ft was 
expensive to produce. New edi- 
tions of the Directory can be 
produced only with member support. 
A price of $3.00 per copy will 
help offset production costs for 
the new ABCC rship Directory. 
We will proceed with the project 
only if we receive advance, pre- 
paid orders for a minimum of sixty 
(60) copies. We are somewhat sh 

of that number. right now, and 7 


ou would like to order a copy of 
he new, revised, updated edition 
of the CC bership Directory, 


now is the time to order. 





Send $3.00 (U.S.) to the President 
for your copy of the new Directo-— 
ys Be sure to enclose a_first- 
class postage stamp as well. (If 
we do not receive the required 
minimum number of orders, the 
ag will be used to return your 
$3.0 parent? All orders for the 
ABCC. bership Directory must be 
received by. no later than August 
15, 1991. (Canadian orders--$3.50 
U.8.; Overseas orders $4.00 U.S.) 


ABCC REGIONAL MEETINGS: In _ lieu 
of an ABCC national/international 
convention at one location, we are 
working on area/regional ABCC get- 
togethers in several different 
locations. Plans for these ABCC 
meetings are at various stages of 
development. If you live within a 
reasonable distance of one of the 
meeting locations ou will. be 
contacted and provide with infor- 
mation about the meeting so that 
you may attend. 


Gonfessions of a Business Gard Bandido 


(Contributed by B. Vincent Maier--ABCC #384) 





Nearly every business card aficionado dreams of attending a world-class 
trade show, in a creative and dynamic industry, where there. is no registra- 


tion fee and the business cards are handed out freely and eagerly 


collectively as the "Tucson Show'--the wor 
mineral businesspeople. It also attracts many museum curators, 


Just 
imagine ten of these shows clumped all i ot and you have what is known 


d’s largest gathering of gem and 
earth 


science professionals, and knowledgeable amateurs--and nearly everybody has .a 


business card. 


Based on the principle that the quality of cards available at any given trade 


show is a function of how many rich, creative ee le nh Rua inaaees in pi 
ja ewelry designers an 
their 


industry, the Tucson Show has enormous poten . J 
artists in semi-precious gems are traditionally an imaginative lot, and 


cards are ald PME alll Als In the ’80s, an influx of crystal healers-- 
i 


ex-hippies pedd 


ng “psychic quartz crystals" that were supposedly imbued with 


metaphysical.properties (at greatly inflated prices) added a new facet to the 
} : B 


industry. This new market prompted many esta 
cards to appeal to the newcomers. 


lished dealers to upgrade their 


ho ULRICH'S FOSSIL FISH GALLERY 
er aN ¢ > c & PREPARATORY 
2 Yes & Lucy Audet AEX 
4 Mineral Collectors / Micromounters / dah : metalcraft with crystals c 
4 and colored stones 


Lapidary /and dabblers in all 
phases of the Hobby. 


XY P.O, Box 424 Tempe, Arizona 85981 
Coble Address: Colorgem, Tempe 
3584 Haven Glenn (602) 966-6626 
Mississauga, Ontario 
Canada L4X 1X5 





ULRICH 





Jack Lowell 





The two-week-long Tucson Show takes place each February, and people from _all 
over the world converge on this sunny Arizona city--more than 1,800 dealers 


and 30,000 customers and curiosity seekers jam into town. Though it 


da 


modest beginning as_a hobby show in 1955, the Tucson Show became successful to 
the point of overflowing. Today, in addition to the main show, there are 
numerous satellite. shows comprised of dealers and promoters in various ‘areas 
of the gem and mineral trade. Lapidary materials, fossils, jewelry designers, 
ebro faceted gem merchants, and many others all add to the number and 


iversity of business card collecting potential. 


Instead of exhibiting their wares (and business cards) only ‘in one or several 


large exhibit halls, the dealers also set-up in individual hotel rooms. 


This 


allows more privacy when snagging a quantity of cards, but it does give one 


the exhausting feeling of visiting hundreds of C107 ent eee aeadeeen is 
ie % 


crammed full of beautiful and exotic treasures of 


In 


among those items for sale, which cover every available horizontal surface, 


are scattered the objects of my own search--business cards. Of course, 


some 


dealers occupy the ballrooms and meeting .halls, and the “overflow occupies 


huge bubble 
harvest business cards. 


THE CAVEMAN 


prsenian shy Down To Fax 


ellinetals - Giemstone 


Specializing in Minerals 
of the Southwest 


ents in the parking lots--and all afford great opportunities to 


th 


Post Office Box 424 f A NEIL AND CAMI PRENN 


Tempe, Arizona 85281 P.O. Box 26154 
Jack Lowell 602-966-6626 ay Phoenix, Az. 85068-6158 
Cable Address: Colorgem, Tempe rs) (602) 395-0437 





(702) 265-3671 


394 FRICKE Cr. ROUTE 1, GARDNERVILLE, NEVADA 89410 


By carefully studying the show-guides to keep up on new additions to the 


Tucson Show, and by going to all 


he various segments of the show, the poten- 


tial for business card acquisition is’fantastic. Even if you OnE BeK up the 
i 


cards offered in plain_sight, it is easy to get 1,000 or more d 


erent cards 


without too much trouble. From year to year, some cards change, and new ones 
appear. Your success at the Tucson Show is. limited only by your persistence. 
By the fourteenth ee am burned out on cards, but still I carry on because I 


know that somewhere there is that one I missed! 





IeFtN 
SUNSET STH 


SUPERCARD 


CLUTTERED CARDS and. WIDE OPEN SPACES was one of the most popular SUPERCARD 
Contests and it generated a mountain of entries. 
process. 


; , _. Judging was not an easy 
Remember that judging the entries takes in many more cards than are 
reproduced on these two pages, because not all the cards lend themselves well 
to reproduction in black-and-white. Though some of the best cards cannot be 
reproduced for the pages of CARD TALK, winners are based on a// entries: 

CLUTTERED CARDS 


WIDE OPEN SPACES 
D. S. TOTH (#319) 


errr ee 1st Prize -- 50 cards......CHARLES GATTUSO (#224) 
TANYA GOODRICH (#130)...... 2nd Prize -- 30 cards....... ELIZABETH ABEL (#116) 
LORA SCHROCK (#365)........ 3rd Prize -- 20 cards 


ah wee ee BARBY F. EIDE (#387) 
Thanks to everybody who participated in this SUPERCARD Contest for helping to 
make it such a big success. Cards and prizes will be mailed to you soon. Due 
to this double-contest’s popularity, we may have more like it in the future. 


The next SUPERCARD Contest will be just a little bit different. As our Autumn 
1991 newsletter will be published just before Halloween, we seek cards either 
depicting or about Witches, Ghosts, and the Supernatural. Of course, it wil] 
take some doing to find good entries for SUPERCARD, but the top prize will 
make the effort worthwhile. In addition to the usual prize of 50 cards, the 
first-place winner will also receive an Official ABCC T-Shirt--a $10.00 
value--so be sure to state your shirt size (choice of S, M, or L) in a note 
accompanying your entries. Good luck to all who enter! 


Al] SUPERCARD entries must be received by no later than September 15 


1991. 
Be sure to label them with your name and ABCC menbersiiip number, and if you’d 
like the cards returned to you, please be sure to enclose postage -- s amps 





only; no envelopes, please. 





Dusty Walters 


INDEPENDENT 


393-2294 
TATTOOING AVAILABLE IM THE WORLD # Al 4] 


UP TATTOO STUDIO, NOL LYW00D.BU8 SUNSET BLVD. (21: 





ilverthorn 





ATTORNEY AT LAW 


2163 UNIVERSITY PARK DR., SUITE 160 


LORA SCHROCK (ABCC #365) 
BREMOS MICHIGAN 48864 





AMERICAN 
‘ CIRSHISI 
D. S. TOTH (ABCC #319) 


H. BETTY OSTLIE (ABCC #45),, 


HARRY YONTZ, JR, (ABCC #115) %s, 
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SHAMAA | HRAR AA 
EWA IMPORT INC | WELL FAIR TRADING CORP, 


TEL, 233-0031 


18 East L6th St, NYC 10003, 
212-255-5072 


A. J. SEALCOATING 


© TEL. 732.0186 
Driveway: 5+ PARKING LOTS, 
733-4185 + 734-0038 
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Mark Cooper 


* 


w» TANYA GOODRICH (ABCC #130)"*" 


BETH BREZINSKI (ABCC #440) ***"** 


SIDNEY GOLDSCHEIDER (ABCC #188) | 


a 


BY APPOINTMENT 
P.O. Box 7453 + Denver, CO 80207 (812) 451-2318 


PERFECT CHANNEL 
COUNSELING CENTER 


BarBY Ebr 


‘OUTSTATE CALLS. 
‘AREA CODE (313) 


15815 W. 12 MILE ROAD + SOUTHFIELD, Mi 49076 


JANICE CANN (ABCC #205) *E+ 


9 


“*eeeeCHARLES GATTUSO (ABCC #224) ““*, 


Frag Stodder (714) 407-5813 








=EE STEPHEN STRATTON (ABCC #261) 

( A-A AMERICAN INSURANCE AGENCY * 

| soc se Promina Are wees GTEVE COLLINS (ABCC #123) 
ELIZABETH ABEL (ABCC #116) 


ao GERALD H. NOSTRAND (ABCC #295) 





COMPLETE KITCHENS AND BATHROOMS 
MARBLE VANITY TOPS — VANITIES. 
a TT 


Luallen Company 


MARBLE HYDRO-BATH 4 
‘ALL COLORS & SIZES ‘ 
WALLS & TOPS & STOOLS TO MATCH 
221480. BROADWAY __ BUS. (316) 263-9775 
OPEN EVENINGS & WEEKENDS BY APPOINTMENT 


CONTRACTORS AND DEALERS WELCOME 
DON R. LUALLEN 
711 €. BOSTON 


24 HR, ANSWERING SERVICE 
WICHITA, KS 67211 


RES. (316) 264-7155 





SALES Ci AR 

GACTERIOSTATIC WATER SYSTEMS 
SIDENTIAL G UGHT COMMERCIAL UNITS, 

Ginlersiog WATER THE WAY IT USED TO BE 

sume #4 

5529 MeCORKLE AVE 

5 CHARLESTON W VA 25909 


OFFICE (304) 768-8757 
HOME (304) 727-3023 


Independent Distributor 
TFL 16 TUL 2 NCO AS 


ass works 
jan piper 
‘ ed piper 
wer. orig PEED 


Barbara's Card 
Barbara Sehols 


EO RMEK 


ACCESSORY DIV, 


Distributed by: DUNHAM COACH 234 Div, St. Boonton, NJ 07005 


ROBERT PIEPENBURG 313-668-7119 
1313 N. MAIN STREET ANN ARBOR, Mi 48104 





A Different Kind of Bulletin Board 


(Contributed by ALICIA SCZENK--ABCC #26) 


The ABCC has gone high-tech! Well, sort of... Since last November, our Club 
has established. a Business Card Message Area in the BB (bulletin board) of 
GEnie (General Electric Information Services), to advertise the ABCC and serve 
as a medium for information exchange among computer users. 


So far, the Business Card TOPic has generated a smal] following, and postings 
deal mostly with where to locate cards, how to acquire them, and how to find 
other interested people with whom to exchange cards. Some postings have 
related experiences ranging from humorous to disastrous. Out of pure frustra- 
tion, one person disposed of his accumulation of. 2,000+ cards, thinking that 
he was the only one in the world interested in collecting business cards. 


Electronically, we posted a few articles from CARD TALK in the message area to 
eres interest in the ABCC. Of course, there is also online access to an 
BCG Membership Application to make it easy for interested people to join. 


If you have a computer, a modem, and 
a GEnie account, it would be great 
to add your input in this message 
area! he Business Card postings 
are located in 1.[*]GEnie Basic 
Services, 9.[*] Hobby & Leisure 
Services, a8 | Hobby BB (Bulletin 
Board) under CATegory 23 (Collecti- 
bles) TOPic’ 24 (Business Cards). 





If you don’t have a GEnie account, but might be interested in GEnie, please 
write me a note and I will help you get online. It’s easy and inexpensive. 
We are in the process of crying to set up message areas on other online serv-— 
ices, and progress reports will appear from time to time in future issues of 
CARD TALK. [ALICIA SCZENK (ABCC #26), 5721 Pebble Creek Court, #2401, Bethel Park PA 15102-3571 -- or 
online GEnie Mail: A.SCZENK / Delphi Mail: ALOVELACE ] 


ok kkk kok kok kkk koko oko koko kkk kok kok kkk kok 


Coming in November -- ABCC AUCTION! 


This most eagerly anticipated ABCC event will begin November 1, 1991. That is 
the opening date for bids on lots and parcels of business cards which will be 
described in the Autumn 1991 issue of CARD TALK. Dozens of ABCC member 
participated in last year’s Auction and made it very successful. This year’s 
event will be even greater. 


There will be cards from notables and celebrities, 
colorful and creative business cards, cards de- 
signed by hand, some cards made of unusual materi- 
als, foreign business cards, and even a card that 
is literal y tied in a knot! There will be cards 
printed on a very exotic card stock which origin- 
ated in ancient Egypt, and Victorian Era cards 
(19th-Century trade cards, calling cards, business 
cards) and much, much more. In. all, there will be 
hundreds of cards offered for bids, including some 
BIG SURPRISES! 


Last..year we auctioned off a glass business card. Cards.-like that’ are indeed 
rare and hard to find, but we ere to find yet another glass card (differ- 
ent, of course) for this year’s ABCC Auction. Like last year, members who 
participate in the ABCC Auction (even those who don’t win an auction lot) will 
e eligible for the BIG BONUS WING. 


ABCC Auctions are fund-raising events designed to bring our Club ‘much-needed 
additional resources for advertising, pub Gity. expansion, and growth. You 
can add some amazing cards to your collection, and help the ABCC grow at the 
same time. Watch for more details and ABCC Auction rules in the Autumn 1991 
issue of CARD TALK--coming to you in October. 


Business Card Design--Part 2 in a Series 


The @ufittessanitial! Business Gard 


Are Business Cards Really All They Can Be? 


The set tanary defines quintes- 
sence as the pure, highly- 
concentrated, most. important 
property characteristic of some- 
t nd. Quintessence has been 
identified in everything from 
oo cars to television game 
shows -- but what about business 
cards? Does the quintessential 
business card exist? What is it? 
What does it look like? 


Answers to these questions all 
depend on your frame of reference. 
To most business people, for 
example, the essential elements of 
their cards include name, address, 


telephone number(s), perhaps a 


title or Has to tell recip- 
jents what they do, and occasion- 
ally, a logo, Accordingly, the 
quintessential business card must 
be very dull and ordinary. 


Look around at the vast sea of 
business cards, representing 
everyone from corporate officers 
to shopkeepers. You will find 
that the overwhelming majority: of 
cards are simple, printed state- 
ments of WHOM the cards represent, 
WHAT those people or companies do, 
and HOW to get in touch with them. 
That’s all! And, judging by sheer 
numbers, it appears that most 
Fok feel that this is adequate. 
t is,also true that the great 
majority of business, cards are 
ineffective--so those may not 
represent the most important 
qualities of business card design. 


The fact that this information is 
most often presented in a highl 
unimaginative fashion seems not to 
be an issue to most business card 
users. Never mind that their 
cards are dull and boring, and 
that the cards do not command even 
so much as a second glance. And 
never mind that most cards Jook so 
very much alike that they all seem 
to blend in_with one another--and 
get lost. To be sure, most cards 
are dull, mundane, and ordinary. 


Although they might carry impor- 
tant information, such cards 
certainly do not. communicate that 
information  effectively..... and 
isn’t communication really what 
business cards are all about? 


To communicate information. about 
who/whom, what, and how, an effec- 
viva ly one laned business card must 
fulfill three essential functions: 


1.. A card must establish and 
maintain its own identity. Either 
when handed to a potential client 
or customer, or when glimpsed 
fF agetnaly among many other cards 
in a clutterered desk drawer or 
Rolodex file, a card should pos- 
sess an identity strong enough to 
say, “Hey! .Here I am! The worst 
place for a card to get lost is 
right before someone’s eyes. 


2. The most critical function of 
a business card is in its value as 
a reference. Certainly a-card’s 
design must encourage the recipi- 
ent to keep it--and not just throw 
it away in the nearest trash 
container. Unless.the card is 
kept, to be used later as a refer- 
ence or resource, it has failed in 
jts purpose. 


3. Finally--and perhaps most 
importantly--the quintessential 
business card must be MEMORABLE. 
Potential clients or customers 
should keep the card both in their 
files and in their minds. 


CaRES 


Therefore, the TO ee ere ee Peta 
ties (identity, retainability, and 
memorability), combined with the 
informational properties (who 
what, and how), create a much more 
realistic picture of what the 
quintessential business card is 
and does. Of course it exists; 
but it exists in many, many dif- 
ferent..forms, and a single exam- 
ple, representing the purest 
essence of business card design, 
may not be so easily isolated. 


What the quintessential business 
card looks like depends--largely 
upon the designer’s insight, 
imagination, and creativity. ~The 
possibilities are endless. 


ABGG MEMBERSHIP LIST 


NEW ABCC MEMBERS: 





436. BILLIE L. GERRED, 1661 Theresa Ave., 
DeWitt, MI 48820-9020 (G) (T) 
cards w/ city, state, country 

437. MEGAN R. LYDEN, 7202 Mink Hollow Rd., 
Highland, MD 20777 (G) (T) 

438. HOMER NEEL, 4213 Westridge Dr., North 
Little Rock, AR 72116 (G) (T) 

439. LANI L. SNIDER, 3303 24th St., North- 
port, AL 35476 (G) (T) 

440. BETH BREZINSKI, 4440 Concord Dr., 
Saginaw, MI 48603 (G) (T) 

441. JASON ANDERSON, 3280 S. Academy Bivd., 
#74, Colorado Springs, CO 80916 (NT) 

442. ROBERT VINING, 2105 Chalmers, Colorado 
Springs, CO 80910 (G) (T) 

443. DAVID L. KRANTZ, 438 Boas St., 
Harrisburg, PA 17102 (G) 

444. JACK M. WALTERS, 1007 Oakland Hts. Ave., 
Plant City, FL 33565-1543 (G) (T) 

445. JEREMY M. KOUSEN, 222 Rockwood, 
LaPorte, IN 46350 (G) (T) 

446. GEORGE PETERSON, Lisle Quick Print, 

4745 Main St., Lisle, IL 60532 (G) (T) 

447. SHARON PETERSON, Lisle Quick Print, 

4745 Main St., Lisle, IL 60532 (G) (T) 

448. CHARLES DiSALVO, 555 Forest Ave., New 
Rochelle, NY 10804 (G) (T) 

449, LORI WOLFE, 10 Wolfe Dr., Mercersburg, 
PA 17236 (G) (T) 

450. DAVID HORNE, 31 The Drummonds, Dunstable 
Road, Luton, Bedfordshire, ENGLAND (G) 
(T) + politicians, musicians, die-cut, 
and exotic locations around the world 

451. BEN MEEKS, P.O. Box 803, Center, TX 
75935 (G) (T) 

452. BOB FOX, P.O. Box 11951, Winston-Salem, 
NC 27116 (T) for U.S. Navy items-- 
matchbooks, postcards, etc. (1950-75) 

453. TODD ABEL, 7 Everett Ct., Westbrook, ME 
04092 (G) (T) 

454. DAVID PRATHER, 832-B Johanne P1, Colo- 
rado Springs, CO 80906 (G) (T) 

REINSTATED MEMBER: 

282. DAVE BERG, P.O. Box 50558, Indianapolis, 


IN 46250 (G) (T) + corporate CEOs & 
presidents, Fortune 500, computer com- 
panies, odd colors & shapes 


83. 


201. 


205. 


233. 





LARRY RAY, 644 Hayes St., San Francisco, 
CA 94102-4130 (T) Century 21, Holiday 
Inn, vertical, colorful 


EUGENE RYERSON, 306-A Mt. View Ave., 
Petaluma, CA 94952 


JANICE CANN, 45630 Highway 25, Vincent, 
AL 35178 (Aft 


DOUGLAS COOL, SR., 2701 Riverside Dr., 
#B215, Coral Springs, FL 33065 (G) 
(T) funny, unusual, & foreign 


275. HOWARD SLACK, 2581 Lancaster St., West 


Linn, OR 97068 
unusual, humorous 


(G) (T) unique, 


299. MARIE R. VERRASTRO, 11-B Maple Ave., 


West Warwick, RI 02893 (NT) 


NANCY NYGREN, 167 Brentwood Dr., NE, 
Cedar Rapids, IA 52402 (WNT) 


433. PAMELA LOUNSBERRY, 100 Winchester Dr., 


#405, Lafayette, LA 70506 (G) (T) 


434. MARGARET E. INGLE, R.R.2, Prairie City, 


IA 50228 (NT) 


CC MEMBERS: 
Can you really mail 25 cards for just 
one stamp? Maybe yes, and maybe no! 


Avoid the Embarassment of 
mailing trades “Postage Due" 
Save Money on Postage 

Eliminate Guesswork 
POCKET POSTAL SCALE 


Save postage by accurately packages at home or 
in the office. Calibrated in grams and ounces. Weighs up to 


Order 1 for $3.00 {$2.50 + .SO postage].....or 

Order 2 for $5.00 (nothing extra for postage 

Send your order (w/ check or money order) to 
AMERICAN BUSINESS CARD CLUB 


Avery N. Pitzak, President 
P.O. Box 460297 
Aurora, CO 80046-0297 
Please allow 4-6 weeks for Halivers: Prices apply to U.S. orders 
only, Write to Avery N. Pitzak FIRST for instructions on 





ABGG MEMBERS’ ADS 


I HAVE DUPLICATE DROGINS to trade 


1-4-1 


me photocopies of what_you have, or 


for Drogins new to me. Sen 


PCCP LULL LULL L ELLE LLL! 
ADVERTISING POLICY 


. ABC! 
e 


Members of the ABCC 

tled to 
free ads 
published in our 
newsletter, CARO 
TALK. Ours isan 
organization c 
sisting of individ- 


d 





send cards on approval. T Cando sais vicn a) commen 
the same. ALICIA SCZENK (ABCC 

#26), 5721. Pebble Creek Court, & some members aro 
#2401, Bethel Park, PA 15102-3571 o cotieckibivss 








FREE —- FREE — FREE BUSINESS CARDS 
Send me a SASE of appropriate size 


with 1 


stamps ter 
some doubles. 
served. 


1333 N 


stamp for 25 cards or with 


Bo 


ears 


rst_com 
LeROY GENSEMER (ABCC ) 
10th St., Reading, PA 196 





directly related to 
our Club's goals. 


As a member, you 
may submit an ad to 
be considered for 
free publication in 
CARD TALK provided 


4 





I HAVE A LOT OF DOCTOR 
interested. 


is 


CALENDAR 
H. BETTY OSTLIE 


NJ 08078-1729 


BUSINESS CARDS. 


(ABCC #45), 125 Johnson Ave., Runnemed 


Cc 


1. The content of 
the ad pertains 
directly to busi- 
ness cards (de- 
signs, exchanges, 
etc. ) 


he ad is NON- 
GoumeRcrac. only 
non-commercial ads 


or merchandise). 


3. Length of free 
ads is limited to 
35 words plus your 
name and address. 
Free ads are pub- 
(ished in CARD TALK 
“as space 
aliows” basis. 


eo 






GOWERCTAL ape SP ACE 


Questions regarding 
the ABCC Ad 

ing Pol 
rates for commer- 
cial advertising in 
CARD TALK should be 
directed to Avery 


Heccusctgesannbusuntasenadacvineesuinbasaanavexsesvsirel 


Will send them to whomever 


ie, 





DO YOU HAVE SOME MAGNETIC BUSINESS CARDS TO EXCHANGE? 
you 4 Baer ager ae eave 


£935 B. Bluestem Dr. » Colorado Springs, 


end me, I will send 


co 


For each magnetic card 
ED TROPP 





WILL TRADE GENERAL BUSINESS CARDS for 


from your rite for quantity exchange and Sa ee 


state. 


“older,” 


used instant-lotter 


(ABCC #224), c/o [Be Paiz, 1101 Worley Dr., Denver, CO 


(ABCC #396), 
tickets 
CHARLES GATTUSO 





TO ALL MY CORRESPONDENTS/TRADERS: 


exchanges_ for a while. 
I_will answer each exchang 
ee -- New address, effective August 1, 1991: 


however 


CANN 


Vincent, AL 


(ABCC #205 


I will_be a little bit slow in answerin 
Important a aaye Weanenes require my full 

© me as soon as possible. 
45630 Highway 25, 


sent 








WANTED: 


PERSONAL CARDS FROM COLL 


ECTORS. 


send you a selection of 20 general cards from 


addresses of 


(ABCC 


jood sources of su B! 
109 S. 530 E., #2 


#130), 


y from which to 


Salt Lake City, UT 


my 
attention 
JANICE 





Please send me. 5 alike 
Also lookin 


Utah. 
oer gates 
8410 


and I will 
for some 
TANYA GOODRICH 





HAVE MANY GENERAL BUSINESS CARDS (and match covers). 
matchbooks 
BOB FOX (ABCC #452), 


post cards, pictures 


P.O. Box {1 





books. 
951, 


Will exchange fo ‘ 
-especially those Neg 7950 to ‘1 
Winston-Salem, NC 2711 


U.S. Nav 
O75. 





WELCOME WORLD-WIDE EXCHANGES OF BUSINESS CARDS ON A 
business cards/calling cards. 
oliticians and musicians, 


die-cut cards, 


gh 


1-4-1 


BASIS--A1l]1 kinds of 
I would particularly like to receive cards from 


PUP Inges saan Hoon ae 





ocations (such as Burma Papua New Guinea, Egypt ae 

#450), 31 The Drummonds, Dunstable Road, Luton, dfor hice vibe We EN CAND 

WANTED: _ FULL-COLOR, PHOTO BUSINESS eae Good quality, please. Also opel 
ke interesting information on clam NANCY 


li 
NYGREN (ABCC #4 


14 


), 167 Brentwood Dr., 


per speaking presentations. 
N. tS Gedar Rapids, IA 402 





LAST CHANCE TO ORDER ABCC MEMBERSHIP DIRECTORY! 


The second edition will go to press cea if ve 


60 copies. Cost per copy is $3.00 


US ot 
that we do’ Led lis the 60-copy minimum, pa 


RRERTCAN BUSINESS C CARD 


unds; overseas members shou] 


order as soon 
CLUB, P.O. 


d send $4.00 in 


as possib 


er wi 
prey nN 
Box 460297, Aurora, 80 


U.S. 


make the minimum press run of 
S. members should also pre leee a 
first-class postage stamp; heaton tietibérs “ante send payment of $3.5 
currency. 
11 be returned to_you 
. Pitzak 

0046-0257 


in 
In the ayant 
less 


President, 


Official ABCC Newsletter 





Sue & Avery N. Pitzak, Co-Editors [Phone: (303) 690-6496] 
Avery N. Pitzak, President, P.O. Box 460297, Aurora, CO 80046-0297 
Darrell Christopher, Founder, 31759 Stricker Dr., Warren, MI 48093-2994 


Autumn Issue, 1991 


The ARGS Bruny welcomes its first honorary member, STEVEN LANCE (ABCC #HON- 
002). d ote: ABCC #HON-001 is reserved in deference to that bold, heroic, 
en , brave, courageous, and unknown champion who invented the business 
card. An award-winning photographer and writer, Steven Lance specializes in 
photographing celebrities and writing about the entertainment world. Steven 
jis a celebrity in his own right. He appeared on the big silver screen in 
peccly Allen’s 1981 comedy, STARDUST MI ES, and in STAR TREK: THE MOTION 
PICTURE where he played the part of an alien being from the planet Vega. 


Steven Lance admits that he is deve toping an interest in business cards-- 
particularly cards that are colorful, delightful, imaginative, humorous, 
unusual, unconventional, artistic, super-impressive, and those with an inter- 
esting or amazing story behind their creation, design, or use. 


News comes from "The Vertical Man," CARL BENDER (ABCC #333), that he recently 
passed the 4,000 mark on his way toward 5,000 vertical cards. In view of the 
fact that only a small fraction (less than 3 percent) of business card print- 
ing jobs represent vertical designs, this is quite an accomplishment. 


The August 1991 issue of The Washington Crossing Card Collectors Club. News let- 
ter, DISPATCH (#224) carried the text of MARVIN KRUPNICK’S (ABCC #52) address 
to that Peonee en on the subject of business card history and how business 
cards relate to post cards. Marvin touched upon several other topics as well. 


JANICE CANN (ABCC rg made Mala news again, This time she was the 
subject of an article that appeared in the “Off-Time’ Section of the July 27th 
issue of The Birmingham News, the biggest newspaper in Alabama’s sap ital city. 

That article informed thousands of readers about the ABCC. STEVE COLLINS 
ABCC #123) was written up in the July 3rd issue of his local newspaper, THE 
XPRESS, in Bartlett, Tennessee. 


| artes Note: If you are written up in a newspaper or magazine, we would 
ike to know about if so that we may pass along the news to ail our fellow 
members. Please send us a copy of the article immediately upon publication, 
complete with al] the vital information: NAME of the publication, DATE it was 
published, and the CITY/STATE from which it originated. Due to limited space, 
old news tmore than four months old) will not be included in our newsletter. | 


Even before that article about JANICE CANN (ABCC #205) was published, she 
reached another milestone by sponsoring five (5) more new ABCC members. For 
that, Janice was awarded an additional year of ABCC membership--dues free! 
Let’s all offer Janice “Congratulations!” on this accomplishment. 


PLEASE TAKE A LOOK at the address label on this issue of CARD TALK. Is it 
correct and er al pe ab address requires any changes, additions, or 
corrections, PLEASE ALERT THE EDITORS OF CARD TALK-—IMMEDIA ELY! 


Sadly, a former ABCC member passed away last month. In a letter received from 
Betty Martin (ABCC #293), she informs us that ELMER K. LYON, who had been as- 
sociated with the ABCC through 1990, died August 15, 1991. 


Copyright (c) 1991 by American Business Card Club. 
Editorial Material: All rights reserved. 


U.S. & Canada - $8; Other - $12 


Dues: 


(U.S. funds only) 
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It’s ABCC Auction time again! 


Ever since last_ year’s Auction, 
lots of our fellow members _have 
been looking forward to this. 
More about Auction 791 later. 


Our Club continues to grow at a 
very a pats and this 
issue of CARD TALK welcomes even 
more new members than the last. 
Let’s all welcome these new mem- 
bers to our organization. Many of 
our newest members recognize the 
value and benefit 
ation with the ABCC, and te As re 
already paid their dues for 1992 


MEMBERSHIP_RENEWAL: As this is 
the. final newsletter of 1991, it 
will also serve as the final’ re- 


minder to ee ABCC members. whose 


of their associ- 


membershi ires in December. 
Bot J5 THE 1TH uA em RENEW YOUR MEM- 
BERS| DON’T PUT IT OFF, OR YOU 


MIGHT FORGET. 


If ABCC Master Files indicate ones 
your membership expires 12/31/91 

a red triangle is stamped .on the 
mailing cover of your newsletter. 
Please check it now to insure that 
you receive your next CARD TALK in 
a timely manner. 


Our_next newsletter, scheduled for 
ublication in early January, will 
e distributed only to those ABCC 

members whose dues are Saad be 

That issue will be gee. 

the new, u merey ABCC Leperanis 

List, so make sure Xou are includ- 

ed by paying: your 1992 dues early. 
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ABCC MEETINGS: Our regional meet- 

ings held around the United States 

thy is Je ear are Become) eg their 
sol 


saver purpose ough turn-out 
is light, they are bringing to- 
gether ABCC members to meet one 


another and exchange thoughts a 
stories about our mu 
Toterast bones cards. Thank 
a to all those who planned and 
ook part in these mest inas for 
making them a success 


So far, I have reserved letters 
from three people who coordinated 
meet ings--STEV! COLLINS #123), 
DARREL’ (#107), and 


CHRISTOPHER 
LeROY GENSEMER (#60). 


Darrell wrote, “It was neat to see 
*face to face’ people I have been 
trading with over the years. 

Steve reported that all fs at- 
tended had a good time and thor- 


oughly enjoyed the event. Both 
Steve and. Darrell indicated that 
they plan future meetings Le- 


Roy’s get-together was a prelimi- 
nary meeting to pi an even larg- 
er gathering later on 


A NOTE OF “THANKS I want to ex- 
press ver ecial thanks to ALI- 
CIA SCZE k * PCABCC #26) “and JACK 
GURNER (ABCC #124) for their ef- 
forts and contributions that are 
helping our Club develop and grow. 
They contributed toward making 
the ABCC’s operations run nore 
smoothly, and communications capa- 
bilities more effective. We will 
all benefit from their efforts. 


PEAOL INE: a items submitted for 
inter 1992 issue of CARD LK 
muse be in by December 15, 1991 


Seer 


ABCE AUCTION "91: Members 

par ast year’ es ABCC Auc- 
tipn will Find this year’s event 
even better. Members who were not 
involved last year won’t want to 
miss out. 


who 


We’ve made a special effort to ac- 
quire some tea y remarkable, rare, 
and outstanding business cards to 
offer ABCC members. Among the 
auction lots are foreign cards 
from many locations. around _ the 
world, and cards designed all b 
hand-—from simple to ornate (don’ 
for et, Dro ins too are designed 
by hand" 
There are ie cards, cards 
of stainless steel, and papyrus 
cards too. There are even cards 
imprinted with raised letters = 
solid Pst aie jold!...and man 
many ee déscripeions 
elsowhere “in this issue.) 


The more you perticteate in the 
ABCC Auction the more you will 
help our Club and improve your 
chances to win the Bonus Drawin 


for 100 personalized PHASE FOU 
cards! PHASE FOUR produces exclu- 
sive, hand-made, and distinctive 
business. cards for _ customers 
around the. world, including the 
rich and famous. The Bonus is 
worth over $100. 

Several members 


v ganersus ly con- 
tributed material for this event. 
THANK to them, and to everyone 
who will help to make this Auction 


a success. 


HAPPY HOLIDAYS_to all ABCC members 
and their families. 


| Deleted eat a ee eee lee | 


It’s that time again--time for the Great ABCC Auction of 1991! Members who take 
part in the Auction benefit in several different ways. 


Our ABCC Auctions are designed as fund-raisers. Proceeds are earmarked for such 
vital necessities as paper, envelopes, reproduction fees, typewriter ribbons, and 
lots and lots of postage--all those things the ABCC needs to conduct its day-to-day 
business. Some of the proceeds are also used for publicity, advertising, and other 
important projects that help our Club grow. 


The Auction offers you an opportunity to acquire some amazing business cards--cards 
that are exceedingly rare, unusual, and outstanding. Among the auction lots are 
many cards which would enhance any collection. Some are available nowhere else. 


Even if you do not win any of the auction lots, each qualified bid you send in makes 
you eligible for the ABCC Auction Bonus Drawing. By popular request, again this 
year the winner of the drawing will receive a set of 100 CUSTOM-MADE PHASE FOUR 
BUSINESS CARDS--a grand prize worth more than $100! The more bids you send in, the 
more chances you will have to win. 


. 3 Be sure to read the ABCC AUCTION RULES & 
uction PROCEDURES (below) very carefully, and follow 
them closely so that your bids will be valid. 

Any deviation from these rules may result in 


disqualification. 


WIstsssss 


mime ABCC AUCTION RULES & PROCEDURES at ails | 


1, The 1991 ABCC Auction officially opens on November 1, 1991--MARK YOUR CALENDAR! Any bids mailed prior to that date will be disqualified and returned, No- 
tice of the Auction’s opening date is provided weeks in advance to give all ABCC members an equal chance to take part. 


a 


Auction lots offered for bids are described in this issue of CARD TALK, and participants must formulate their bids based on these descriptions, NO XBROX COPIRS OF 
CARDS WILL BE PROVIDED FOR BIDDERS, as copies do not do justice to many of these cards, and may be misleading, 


Bach lot is listed with a designated MINIMUM ACCBPTABLE BID (MAB). These are provided as starting points for bids, These are not "prices," but rather they 
serve as guidelines for the bidding process. Lesser bids for these lots will be ph sat disqualified, © MABs are structured to include costs for shipping and 
handling. Shipment of lots will be consolidated for winners of multiple auction lots, 


ALL BIDS WILL BB SUBMITTED BY MAIL, High-bid status will not be given out by telephone. In case of a tie, the bid bearing the earliest postmark will be 
deemed the winner. In a few instances where multiple copies of auction lots are available, 2nd-place, 3rd~place bidders. . .will be offered opportunities to match 
the winning (high) bid and thereby acquire equivalent lots, The ABCC is not responsible for bids, notices, or auction lots that are lost or damaged in the mail, 


5. All participating bidders should send a deposit equal to at least 50% of the total of their bids on all lots for which they wish to be considered, Bids on more than 
one lot may be combined in one payment provided that the bidder attaches a list giving a breakdown of how the money is intended to be distributed among the 
various lots. All bids that are unclear, incomplete, vague, ambiguous, illegible, or confusing will be returned to the bidder for clarification and re-submission. 
Qualification will be based on the most recent postmark, Please send a check or money order (in U.S, funds ONLY) with your bids, Please, send no currency, un- 
Jess agreed upon by prior arrangement, 


Bach bid sheet should include the bidder’s name, ABCC Membership Number, complete address, and a listing of bids in lot-number sequence, THR MINIMUM BID 
INCREMBRT IS $1.00. When submitting bids, bidders should include a 2-cent stamp which will be used to notify winners or to return non-winning bids, Please mail 
all ABCC Auction correspondence to: 


Avery N. Pitzak, ABCC Auction, P.O. Box 460297, Aurora, CO 80046-0297 USA 


Bids may be submitted Proushost the month of November 1991, and bidding will close at midnight, November 30, 1991, All bids must bear a November 1991 
postmark. This month-long bidding interval is designed to allow sufficient time to receive bids from ABCC members worldwide, Bids with postmarks later than 
November 30, 1991 will be disqualified and returned, 


8, Winning bids will be determined December 10, 1991, and winning bidders notified soon thereafter. 
Winning bidders’ deposits are non-refundable, and subject to forfeiture should the winning bidder fail 
to make payment of the balance due within ten (10) seria tgs of the date of ois cation, All 
monies will be returned to non-winning bidders as soon as possible following the close of bidding. 


$, Until paid for in full, all parcels remain the property of the ABCC, All transactions in the ABCC 
Auction are final, : Noor lorida Biva 


pe 
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a full service hair salon 


10. 


Ss 


ABCC AUCTION BONUS: Provided that all auction lots receive at least one qualified bid, the ABCC will 
hold a drawing for a "7 special prize. For each qualified bid received, whether you win those 
lots or not, your name will be entered into the drawing (5 bids, 5 chances to win), The prize is a 
set of 100 custom-made, PHASE FOUR business cards. 





AUCTION LOTS eI 


# DESCRIPTION 


i. General Assortment MAB: $4 
100 general cards 


2. General Assortment MAB: $9 
250 general cards 


Bs General Assortment MAB: $15 
500 general cards 


4. PHASE 4 Medley I MAB: $9 
15 shimmery, shiny, and 3-D 
cards produced by BHASE 4 


5. PHASE 4 Medley II MAB: $16 
35 sparkling eye-catchers 


6. NEON Business Cards MAB: $8 
4 cards with edges that really 
light up! Produced by PHASE 4 


he "MOOD CARDS" MAB: $7 
2 cards his change color in 
your hand! 

8. CARDS IN MOTION MAB: te 


5 fantastic cards ae vnercee 
that move when you til 
card back and forth 


9. MAGNETIC CARDS | MAB: $17 
15 magnetic business cards ... 
plus a surprise bonus! 


10. STAINLESS STEEL MAB: $10 
2 remarkable business cards 
chemically etched in very thin 
stainless steel; rare 


14s ALUMINUM CARDS MAB: $12 
4 unusual cards printed on 
aluminum; one is a photo card! 


12. RIBBON CARDS! MAB: $15 
5 cards printed on satin rib- 
bon fabric; uncommon 


13s gable ON FILM MAB: $9 

cards made of photographic 

F183 2 black-and-white nega- 
tives, 1 full-color positive 


cards with raised letters and 
gra hics of solid  24-karat 
gold; alluring and desirable 


15. PAPYRUS CARDS MAB: $9 


14. GOLD! MAB: $15 
3 metal (anodized aluminum) & 


2 different cards imprinted on YS 


the most ancient of materials 


16. GLASS BUSINESS CARD MAB; $15 
card, reverse-printed (back- 
ground etched, letters bright) 
on smoke-colored glass; ron 
the people who etched the 
names into the black granite 
wall of the Vietnam War Memo- 
rial in Washington, D.C 


>>> READ & FOLLOW AUCTION RULES <<< 











he DROGIN STARTER PACK MAB: $7 
40 fantastic. Drogin cartoon 
business cards; formerly ad- 
vertised in CARD TALK 


18. pad ag ea SEEN MAB: $14 
40 old & rare Drogin designs; 
24 in mint condition, 16 with 
tiny, non-disfiguring staple 
holes; contributed by putgarat 
different from cards in #17--a 
bona fide treasure 


19.. DROGIN DELUXE MAB: $5 
1 card; Have you ever seen a 
Drogin printed in 4 colors? 
This was an  award-winner. 


Amazing! 
TIED IN A KNOT! si 
1 paper business card itera 


ly tied in a knot. You’d need 
to look long and hard to find 
another card as unusual or as 
exotic as this. 


ALL DESIGNED BY HAND MAB: 9 
0 cards (simple to ornate 
all hand-designed; including a 

Drogin 


CANADA ASSORTMENT I. MAB: $7 
30 cards from Canada: Beis 
Alberta, Ontario, & Quebec 


CANADA ASSORTMENT II MAB: $14 
60 cards from across Canada, 
stretching from the Yukon to 
Prince Edward Island 


AROUND-THE-WORLD I MAB: $4 
10 cards from around the world 
(No U.S. or Canada 


AROUND-THE-WORLD IT MAB: $9 
17 cards from different coun- 
tries and locations around the 
world (No U.S. or Canada) 


26. AROUND-THE-WORLD III MAB: $19 
30 cards; from Bali, Belize, & 


Bermuda to Thailand, Holland 
ee oe around the world 


U.S. or Canada) 


27. PHOTO CARDS MAB: $12 
65 assorted photo cards 
28. LOGOS MAB: $7 


100 cards with U.S. and inter- 
national logos 


29. ITALIAN LOGOS MAB: $12 
75 cards with logos of Italian 
companies and corporations 


30. VERTICAL DESIGNS MAB: $9 
100: vertical designs 
31. DESIGNER CARDS MAB: 


$ 
75 artistic, beautiful, and 
creative custom-designed cards 


° 32. DESIGNER VERTICALS 


15 designer vertical desians 


>>> READ & FOLLOW AUCTION RULES <<< 


33. 


34. 


35. 


36. 


37. 


38. 


39. 


40. 


41. 


42. 


43. 


44, 


45. 


46. 


47. 


48. 


49. 


CATS I MAB: $4 
25 cards; cat, cats, cats... 
CATS II MAB: $11 
75 cards; and more cats 
PHOTOGRAPHERS I MAB: $6 


100 cards from Biloba Papert: 
wide variety of designs 


PHOTOGRAPHERS II MAB: $11 
200 cards from photographers; 
lots of variety 


STATE GOVERNORS MAB: $18 
Cards from governors of 25 
states; 11 signed, 14 unsigned 
..»plus a surprise bonus! 


AMB. HENRY F. COOPER MAB: $8 
Extremely hard-to-get. Amb. 
Cooper is Director of SDI; 
very hush-hush, top secret, 


and all that 


JAMES B. IRWIN MAB: $9 
Former NASA Astronaut who went 
to the moon with Apollo 15 
mission (1971); died this year 


GENERAL H. NORMAN SCHWARZKOPF 
MAB: $2 


Hero of the 1991 
Gulf War. Recently retired 
from his brilliant U.S. Arm 
career; (standard govt. issue 
SCHWARZKOPF’S "CAMEL" CARD 
MAB: $30 Stunning, hand-made 
card; art of a limited edi- 
tion that was commissioned 


and produced for Gen. Schwarz- 
kopf during the Gulf War when 
he was stationed in Saudi 
Arabia; rare & unusual 


PAUL ANKA MAB: 
1950s and ’60s_ rock-and-roll 
singer, superstar; signed 

PAT BOONE MAB: $4 
singer, actor, star 

PAUL WILLIAMS MAB: $4 


songwriter, actor, singer 


CHET ATKINS MAB: $4 
guitarist, corporate executive 
and country music superstar 


SONNY BONO MAB: $4 
singer, songwriter, politician 
...used to be married to Cher 


MANUEL NORIEGA. _ MAB: $25 
former Panamanian dictator; he 
was deposed and captured by 
U.S. troops who invaded during 
Operation Just Cause in 1989; 
a soldier picked up this card 
at Noriega’s office during the 
invasion; historical value 


BILLY BARTY MAB: $7 
famous dwarf actor; leader for 
"little people’s rights" 


FESS PARKER MAB: $7 
actor who played the parts of 
Davy Crockett and Daniel Boone 
on TV in the 1950s and ’60s 


WD 


[ e) I 





f 


50. 


BILL FREEHAN MAB: $6 
Detroit Tiger baseball player 


LAW ENFORCEMENT MAB: $2 
cards from officers & an 
RCMP Supt., plus a bonus! 


VICTORIAN-ERA TRADE CARDS 





Trade cards were commercial forerun- 


ners of today’s business cards. 


Is- 


sued by manufacturers, many were de- 
signed to be custom-imprinted for 
the merchants who distributed them. 
They had a special charm all their 


own. 


Cards in the following lots 


are more than 100 years old, and are 
in good condition unless otherwise 


stated. 


52. 


53. 


54. 


55. 


59. 


60. 


61. 


(No duplicates among lots.) 


Trade Cards 1 MAB: $4 
3 cards (Jumbo Elephant Theme) 
KAZINE Washing Powder 


Trade Cards 2 MAB: $17 
15 cards; from sewing machine 
companies--NEW HOME, HOUSE- 


DOMESTIC, WHITE (includ- 


HOLD 
i { die-cut: leaf-shaped) 


ing 


Trade Cards 3 MAB: $3 
3 cards; SOAPINE FRENCH LAUN- 
DRY | SOAP CO. (1/8" hole in 
car 


Trade Card 
4 cards; 
motifs 


Trade Cards 5 MAB: $8 
4 cards; LEWANDO’S FRENCH DYE 
HOUSE, Boston 


Trade Cards 6 MAB: $25 
30 cards; assorted designs and 
themes from CLARK’S COTTON 
THREAD CO. (MILE-END & O-N-T); 
3 die-cut: fan-shaped; 1 card 
creased 


Trade Cards 7 


s 4 MAB: $6 
SOAPINE SOAP, animal 


MAB: $8 


6 cards; 4 French theme from 
J.C. wHi Boston), 2 hum- 
mingbird theme from Mme. DE- 
MOREST’S RELIABLE PATTERNS 
(slight glue damage on 1-back) 
Trade Cards 8 MAB: $12 
15 cards; Black-and-white as- 


sortment; eae remarkable art 
work (paper yellowed with age) 


Trade Cards 9 MAB: $18 
WILSON PACKING CO. 


9 cards; 

cards with "Don Quixote" theme 
Trade Cards 10 MAB: $5 
6-card sampler; assorted 
styles & themes 

Trade Cards 11 MAB: $7 
8-card sampler; assorted 
styles & themes; 2 slightly 
damaged 

Trade Cards 12 MAB: $14 
16-card sampler; assorted 


styles & themes; minor damage 





SUPERCARD 


WITCHES, GHOSTS, and the SUPERNATURAL received few, but very well-chosen en- 
tries. Winners seemed to embrace the “spirit” of the contest by sending in 
cards which represent real] witches, etc. Although some entries would not re- 
produce well, judging was based on a7] cards submitted. 





ist Prize -- 50 cards + T-Shirt -- DAVID HORNE (#450) 
2nd Prize -- 30 cards -- TOM KEETON (#316) 
3rd Prize -- 20 cards -- ROBIN OGATA (#379) 


THANK YOU to all who participated in this SUPERCARD Contest. Cards and awards 
will be mailed to you soon. 


Let’s embellish the pages of the first CARD TALK of 1992 with a SUPERCARD Con- 
test depicting Artistic Cards in Black and White--imaginative, stylish, and 
creative designs that don’t rely on color to make them work. [Note: We will 
also accept cards printed on off-white stock such as gray, ivory, light blue, 
etc. ] 


All _ SUPERCARD entries must be received no later than December 15, 1991. Be 
sure to label entries with your name and ABCC membership number, and enclose 
postage stamps if you’d like the cards returned--stamps only; no envelopes, 
please. 





Post Office Box 1353 
Boulder, Colorado 80306 


303-494-2002 


TOM KEETON (ABCC #316) 
DAVID HORNE (ABCC #450)**" 
D. S. TOTH (ABCC #319)., 


JAN HICKS (ABCC #354)... 


*e, 


vase*ROBIN OGATA (ABCC #379) 


Occult Sciences Counseling 
Ceremonial Magic Classes 
Spells For Any Occasion 


BY APPOINIMENT ONLY 
CALL FOR INFORMATION 


(303) 425-1498 








5 # " 
EVERLASTING es I i en 
SERBAUAND FLORAL % , ee ww Mu, Ba 
WREATHS Poe | &° JOE MYSTIC oy 


5 Z ] 
ARRANGEMENTS $ & y 489-4537 ye 
aioe I) 2, PO os 


Mintha Wyre Beane 
919-788-6088 


Jane Wyre Videtich 
919-769-9667 


mem. YARRY YONTZ (ABCC #115) 
Goud ox Prioate “ts PATRICIA KOGER (ABCC #229) 
ssseesees BETH BREZINSKI (ABCC #440) 


Marion @ SIDNEY GOLDSCHEIDER (ABCC #188) 
Caine Convelient #" B. VINCENT MAIER (ABCC #384) 


5 


By Appointment (313) 725-1724 


; Steepy Hollow 
WITCHY'S BROOM : eh | Antiques * Lace « Gite 
(aah " 
4 " a Vp eeS] (912) 925-3060 
12309 White Bluff Rd. 
V Savannah, GA 31419 


690-8863 





Business Card Design--Part 3 in a Series 


"NON-ESSENTIAL" ELEMENTS IN CARD DESIGN 
It gets frustrating sometimes. 


You find an outstanding card--maybe one of the most creatively-designed and 
spectacular cards that you have seen in a long time--but this one is ruined. 
It is written on with a ball-point. pen, or it’s bent, or stapled, or mangled 
in the mail. _You’d like to see if you can get another one in better shape, 
but the card lacks an address, and the phone number has no area code. 


Is that, information really essential to make a business card function? | You 
might wish it was--but it’s not. More and more people are going into business 
for themselves, and they do business only in_their immediate vicinity. They 
don’t need that information on their cards. It only adds unnecessary clutter. 
We conducted an unscientific survey of businesses using cards designed without 
addresses and area codes. The results were very informative. 


Several businesses, located in office buildings and store-fronts, indicated 
that they use the initial phone calls_from prospective customers and clients 
as part of their screening process. They were not set- up to handle walk-in 
business, and preferred telephone contact first. 


Another group operates businesses at their homes, and local zoning laws pro- 
hibit them from conducting business with customers/clients on the premises. 
This is often the case in residential areas, and it explains why some people 
omit addresses from their business cards. 


The largest group consisted of people whose home businesses require that they 
maintain expensive paraphernalia--electronic. gear, computers, photographic 


care and so forth--in their home-office, -studio, or -workshop. 
Clearly, when they distribute their business cards, they have no idea where 
the cards may wind up. . .perhaps in the hands of a burglar. Caution demands 


that they prevent their card from becoming an invitation to a thief. 


After considering these reasons and justifications, it .is,easy to understand 
why area codes and addresses are considered “non-essential” for some business 
cards. Cards still get the job done without them. 


ABCC MEMBERSHIP LIST 





(G) (7) 


60202-1209 (G) (T) 


» AL 35215 (G) (T) 
32208 (G) (T) 


(G) (T) 


18017 — (NT) 


NEW MEMBERS 
455. RUCTRLE tls ida od pam agi 
456. ACK bs ROUSE, th}2° Dumbarton, Dallas, 
457. SHANNON SCHAF BEE» (497 (hgne Ln., Allen- 
458. NET W. HOW, 28,P- None and Aye; 
motels, bestaurants, deli Cataasehe. etc. 
459. LEN RAMSEY, 98 Sanford St., Glens Falls, NY 12801 (NT) 
460. FRANCILE KOBLER, 314 Heather Ln., Dixon, IL 61021 
461. STEPHEN OTT, 3737 Dorney Park Rd., Allentown, PA 18104 (G) (T) 
462. MELISSA KENNEDY, 906 Dempster, Apt. 1, Evanston, IL 
463. JAN C. SAMSON, 8110 Ogden, Houston, TX 77017-3610 (NT) 
464. LARA WADSWORTH, Rt. 2, Box 207-B, Arley, AL 35541 (NT) 
465. WALTER A. BISS, 523 Somerset Ave., Taunton, MA 02780 (G) (T) 
466. TARRY J. SPRAGUE, 30 Front St., Apt. 2, Catasauqua, PA 18032-1937 (G) 
467. ANN M. GUIDI, 1145 Elm St., West Springfield, MA 01089 (G) (T) 
468. BRIAN A. MATTHEWS, 1805 10th Place, N.W., Birmingham 
469. WALTER E. BONNER, 8949 10th Ave., Jacksonville, FL 
470. PATTI DUENEZ, 2040 Main St., #108, Santa Clara, CA 95050 (G) (T) 
471. - ERIC BURKE, 7500 Chalet Ct., Anchorage, AK 99516-1163 (G) (T) 
472. ALICE B. JONES, 16221 N. 71st Dr., Peoria, AZ 85382 
473. MARY MacLACHLAN, 1702 Dogwood Rd., Quesnel, B.C., CANADA V2J 4B7 (G) (T) 
474. DIANA DROWLEY, 5480 Wisconsin Ave., #1522, Chevy Chase, MD 20815 (G) (T) 
475. MEGHORY P. MADDALONI, 288 Grove St., Apt. 1, Auburndale, MA 02166-2243 
476. IRENE A. SENTER, 1449 Ash St., Denver, CO 80220-2410 (G) (T) 
477. ARTHUR R. MACK, JR., 5405 Colony Dr., Bethlehem, PA 
478. ANDY PRESSMAN, 184 S. Stanwood Rd., Columbus, OH 43209 (NT) 
479, MARYANN TREVILLION HILL, P.O. Box 112, Oxford, MS 38655 (G) (T) 
480. 


RBENSON,,A. POOLE, 4904 Cherry Hil] Lane, | Qklahona Cc 


towns” wi name of town & state imprin 


REINSTATED MEMBER 


ity, OK 73135 (T) 


373. al secua bls EE NT TYPE, 3455 ,N- Oracle Rd., Tucson, AZ 85705 (T) foil, 
’ ’ 
CHANGES 
35. MASHAEL (Ny BASTEDO, Oberlin College Mailroom, Box 141, Oberlin, OH 
77. ROBERTA S. GREINER, 519 San Lorenzo Ct., Lady Lake, FL 32159 
180. AL GERSTENBERGER, P.O. Box 907, Glendale, AZ 85311 (NT) 
205. JANICE CANN, 45630 Hwy. 25, Vincent, AL 35178 (NT) 
331. JEFFERY C. McINTYRE, 124 Hawthorne Way, Chittenango, NY 13037 (NT) 
365. LORA SCHROCK, 52 EMS, PCS9 Box 5108, APO AE 09123 (G) (T) + banks, 
newspapers 
397. SHEILA M. SHOEN, P.O. Box 431, Hutchinson, MN 55350 (after 10/31/91) 
453. TODD B. ABEL, 42 Summit Cir., Westbrook, ME 04092 (G) (T) 


ABCC MEMBERS’ ADS: 


WILL EXCHANGE VERTICAL CARDS for 
other verticals. Please send 2 of 
each card, if available. Other ex- 
changes welcome too. VINCENT MAIER 
(ABCC #384), P.O. Box 5506, Tucson, 
AZ 85703 


ATTENTION ABCC MEMBERS: 
Can you really mail 25 cards for just 
one stamp? Maybe yes, and maybe no! 


Avoid the Embarassment of 
mailing trades “Postage Due" 
Save Money on Postage 

Eliminate Cuesswork 





= POCKET POSTAL SCALE 


WILL EXCHANGE CARDS ON A LIMITED nieoten,Ca Pwogens 


in the office. Gobyaedinpeomen nee Weighs up to 
100 grams or 3.5 ounces. 
BASIS: 1-time exchange of 20 cards 





only. MARVIN F. ANDERSON (ABCC 
#42 P.O. Box 37, Virginia, NE 
68458-0037 i Order 2 for $2.08 Sena Coe Ey 


Send your order (w/ check or money order} to: 


AMERICAN BUSINESS CARD CLUB 
I WILL EXCHANGE 10-FOR-1 of my many Rveny NE zaearresident 
wants. Send me your card; I’1l send Aurora, CO 80046-02397 

ou my list. BETTY MARTIN ABCC Pl = : 

$293), 5432 Minor Road, Gece NY ontyee write to ery Ac piteaFTRGr For teeroelaseala O”eers 
14569 











COLLECT AND EXCHANGE BUSINESS CARDS (and other items). Write for details. 
MARY MacLACHLAN (ABCC #473), 1702 Dogwood Rd., Quesnel, BC, CANADA V2J 4B7 


WANTED: PERSONAL CARDS FROM COLLECTORS. Please send me 5 alike, and I will 
send you a selection of 20 general cards from Utah. Also looking for catalogs 
offering colorful, personalized business cards. TANYA GOODRICH (ABCC #130), 
4109 S. 530 E., #28B, Salt Lake City, UT 984107 


*KK URGENT *© * * = Officers of all ABCC Regional Chapters 
(Garden State, Pacific Northwest, BBCC, etc.) should centact the ARCC Presi- 
dent immediately and provide information and statistics on membership 
strength, activity, publications, and so forth. Data is urgently needed for 
ABCC publicity/PR programs. Please send information to: AVERY N. PITZAK 
(ABCC #153), P.O. Box 460297, Aurora, CO 80046-0297 USA 


ALWAYS SEEKING EMBOSSED BUSINESS CARDS (stamped with raised impressions). I’d 
also like your (collector) card. Would like occasional exchanges of 10 to 100 
cards. Have other items you might be interested in too. Write for details. 
PAUL O’DONNELL (ABCC #347), 49 Whittier St., Melrose, MA 02176 


WOULD LIKE TO EXCHANGE CARDS WITH OTHER ABCC , especially those in for- 
eign countries. Will exchange other items of interest for business 
cards--write for details. LUCILLE HINTZ (ABCC #455), Ceylon, Saskatchewan, 
CANADA SOC OTO 


I NEED BUSINESS CARDS from ND, SD, WY, DC, AK and Newfoundland. Contact: ED 
BANIK (ABCC #132), 1810 Blackwell Rd., Sarnia, Ontario, CANADA N7X 1A7 


I AM LOOKING FOR CENTURY 21 BUSINESS CARDS from anywhere and everywhere--espe- 
cially from AK, HI, KY, MT, SD, and WY. MARVIN KRUPNICK (ABCC #52), 88 Tulip 
Ln., Levittown, PA 19054-2220 


TO ALL ABCC MEMBERS: I must suspend my card-exchange activities for an indef- 
inite period of time. Other things demand my undivided attention. Please do 
not initiate exchanges with me until further notice. JANICE CANN (ABCC #205) 
































I WILL SEND YOU GENERAL OR FOREIGN BUSINESS CARDS in exchange for hard-plastic 
credit-type cards. Any amount of duplicates OK. Write for details to: 
GEORGE MARK (ABCC #216), 314 Hamilton Lane, Lakeport, CA 95453 





